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Ecommarket looks atAI
todrivenext leg of growth
Executives says customer relevance, responsive supply chains are key
peerzada abrar
Bengaluru, 8 September

India’s ecommerce (ecom)
industry is entering a new
phase of growth where artifi-
cial intelligence (AI), unified
commerce, customer rel-
evance, and responsive
supply chains are becoming
critical to building sustain-
able businesses, according to
industry leaderswhospokeat
theIndiaE-CommerceForum
(IEF) 2026 event here.

“India’s ecom is no longer
a story about discounts and
deliveries. It’s about conver-
gence,withonlineandoline
blurring into one shopping
journey. AI is influencing
brands, discovery, and cus-
tomers today,” said Bhavesh
Pitroda, director and chief
executive oicer (CEO) of the
IMAGES group, which
organised the event around
thetheme“FromScale toSus-
tainable Advantage: Where
Commerce Leaders Shape
What’sNext”.

“The brands that win in
the next five years won’t be
the ones with the biggest
budgets, but those
that understand their cus-
tomers better than anyone
else,” he said.

As AI becomes embedded
across the consumer journey,
S Suryanarayanan, former
managing director (MD) and
CEO, Levi’s India, said busi-
nesses need to look beyond
speed, scale and eiciency to
buildsustainablecompetitive
advantage. “Consumer

behaviour is becoming
increasingly diicult to pre-
dict. Discovery, trial and pur-
chase can happen across
different channels, creating a
free movement between
them,” he said.

Building on the impor-
tance of trust in an increas-
ingly digital marketplace,
Dinesh Talera, CEO and
cofounder, Mysore Saree
Udyog, said heritage and
authenticity will remain cen-
tral toconsumerrelationships
even as discovery evolves.
“Theemotionalconnect, trust
inaheritagebrand, andauth-
enticityof theproductarenot
going to change. What will

change is how customers dis-
cover us,” he said. Talera said
unified commerce will be
important in ensuring a con-
sistentexperienceacrosscon-
sumer touchpoints.

Taking the discussion
from trust to long-term rel-
evance, Preeti Gupta, chief
business oicer (CBO), Van
Heusen Innerwear, Aditya
Birla Lifestyle Brands
Limited, said brands need to
focus on lifetime value rather
thanshort-termtransactions.
“Consumers will always be
attached to brands they trust
overa longerperiodof time. It
is important to focus on the
lifetime value of the con-

sumerandbuildasustainable
business rather than pursue
short-termgrowth,” she said.

The importance of speed
and convenience was further
underlined by PuspenMaity,
CEO, TechnoSport, who said
faster fulfilment is increas-
ingly becoming a consumer
expectation. “Speed is the
newdiscount.Delivery speed
hasbecomeanimportantpart
of the consumer’s decision-
making process, alongside
product discovery, reviews
andquality,” he said.

For categories involving
high-consideration pur-
chases, Vivek Mehta, CEO,
Urban Ladder, said physical
retail will continue to play an
important role in the con-
sumer journey. “It isnot really
about online versus oline.
Discovery happens predomi-
nantly online, experience
happens oline, and the con-
version can happen any-
where,” he said.

Turning to supply-chain
agilityandtheroleof technol-
ogy in responding to demand
signals, Sumit Jasoria,
cofounderandCEO,NEWME,
saidAI is becoming central to
productcreationanddemand
prediction. “The role of AI is
not limited to customer sup-
port. It is also transforming
areas such as design and
demand prediction,” he said.
He added that the ability to
respond quickly to changing
consumer demand will
increasingly separate suc-
cessfulcompanies fromthose
that lose relevance.

NIXI, APNICpartner
to strengthen internet
routing security
shivani shinde
Mumbai, 8 September

The National Internet
Exchange of India (NIXI) and
theAsiaPacific InternetCom-
munity (APNIC) on Tuesday
signed a memorandum of
understanding (MoU) aimed
at strengthening network
security and supporting ei-
cient internet network
operations inIndia.

As part of the
MoU, an APNIC
Resource Public
Key Infrastructure
(RPKI) repository
mirror will be hosted in
IndiaandmanagedbyNIXI.

Having a domestic
instanceof theAPNICserver
will help reduce latency and
improvenetwork resilience.
It will also be important
for the validation of IP
addresses inIndia.

“By having an instance of
the APNIC server in India is
significant. Practically the
validations will happen from
the server in India, which
means it will be much faster
and with lower latency and
improve resilience of ournet-
works,” said Sushil Pal, joint
secretary, Ministry of Elec-
tronics and Information

Technology(MeitY).
Thedeploymentof

an RPKI repository
mirror in India will
help improve access
to routing security

information.
The MoU will also

focus on increasing the
adoptionoftheIPv6protocol.
According to Devesh Tyagi,
chief executive oicer (CEO)
of NIXI, IPv6 penetration in
India is almost 80 per cent,
the highest in the Asia-
Pacific region.

Zomato’s healthy foodorders rise to 7.5%
udisha srivastav
NewDelhi, 8 September

Asconsumersincreasinglylean
towards nutritious food
options, the share of healthy
dishesorderedonfooddelivery
platformZomatohas grown to
7.5percentin2026comparedto
2024 when it was 5.3 per cent,
said Sahibjeet Singh Sawhney,
thecompany’smarketinghead.

The pace of adoption of
healthy food items is higher
amongtheyoungercohort.

Among users below 25, the
shareofhealthydishesordered

increased from 3.9 per cent to
6.4 per cent, representing 62
per cent relative growth. For
customers aged above 25, the

share rose from 5.7 per cent to
8.4 per cent, a 47 per cent
relativerise.

Speaking with Business

Standard, Sawhney said,
“Peoplearebecomingfarmore
consciousaboutwhatgoesinto
their food... As awareness
grows,weareseeingcustomers
increasingly seek healthier
options, and our role is to
respond to that demand
andmake those choices easier
todiscover.”

Currently, Zomato also has
a separate tab or feature called
‘HealthyMode,’which curates
restaurantsanddishesoffering
healthy food options. The
feature, launched in Septem-
ber lastyear.

KukuTechplans 1,000
hires forAI content push
peerzada abrar
Bengaluru, 8 September

Kuku Technologies, the
mobile-firstcontentcompany
behind Kuku TV and Kuku
FM, is scaling up a new AI-
native production unit with
1,000 hires by the end of the
currentfinancial year, aiming
to speed up content produc-
tionatafractionoftheconven-
tional cost, people familiar
withthemattersaid.

The company, which is
leading thewaveofmicrodra-
mas, or serialised short-form
video, has alreadyhired close
to200peoplefortheMumbai-
based unit, combining cre-
ative, technical and AI-first
talent, trimming production
costsandtimesignificantly.

Sources trackingKuku’sAI
efforts say the firm has been
quietly building aproprietary
AI Storytelling Stack, drawing
on years of operating experi-
ence, billions of user con-
sumption data points and
learnings from thousands of

content pieces. When con-
tacted,Kukudeclinedtocom-
mentonqueries.

Kuku expects its AI bet to
account for 80-90 per cent of
overallrevenueeventuallyand
toreachmorethan100million
peoplewithinsixmonths,with
output scaling to more than
2,000 shows in the same
period for India and global
markets, added sources who
didn'twanttobenamedasthe
deliberationsareprivate.

The AI-native unit brings
together writers working on
story and dialogue, film-
makersfrominstitutionssuch
as FTII shaping visual direc-
tion, and engineers from IITs
andNITsbuildingthesystems
that maintain narrative con-
tinuity across long-running
series. Sources said Kuku
expects thenewAIunit to cut
production costs for micro-
dramacontent to roughly 30–
50 per cent of comparable
production costs in China,
the world’s largest micro-
dramamarket.
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Industry take
AI is influencing brands,n
discovery, and customers
today
Businesses need to lookn
beyond speed, scale and
efficiency to build
sustainable competitive
advantage using AI

Unified commerce will ben
important in ensuring
consistent experience
across consumer
touchpoints
Brands need to focus onn
lifetime value rather than
short-term transactions

‘Healthymode’ on
Share of healthy dishes risesn
from 5.3% to 7.5% in 2 yrs
Among users under 25, sharen
of healthy dishes grows from
3.9% to 6.4%
Bengaluru leads with highestn
share of healthy orders
6 in 10 customers return ton
order within a month

FORM NO. CAA. 2
[Pursuant to Section 230(3) of Companies Act, 2013 and Rules 6 and 7 of the Companies

(Compromises, Arrangements, and Amalgamations) Rules, 2016]
BEFORE THE NATIONAL COMPANY LAW TRIBUNAL,

DIVISION BENCH II, CHENNAI
COMPANY APPLICATION NO.CA(CAA) / 28 (CHE) / 2026

IN THE MATTER OF SECTION 230 READ WITH SECTION 232
OF THE COMPANIES ACT, 2013

AND
IN THE MATTER OF SCHEME OF ARRANGEMENT (Demerger)

BETWEEN
K.P. MANISH GLOBAL INGREDIENTS PRIVATE LIMITED (Demerged Company)

AND
KAWMAN PHARMA PRIVATE LIMITED (Resulting Company)

AND
THEIR RESPECTIVE MEMBERS & CREDITORS

K.P. MANISH GLOBAL INGREDIENTS PRIVATE LIMITED,
a Company incorporated under Companies Act, 1956,
having CIN U24297TN2007PTC065205 and its registered
office at 41 Raghunayakulu Street, Parktown, Chennai
600001 … First Applicant Company / Demerged Company

NOTICE AND ADVERTISEMENT OF NOTICE OF THE MEETING OF THE
UNSECURED CREDITORS OF THE COMPANY

Notice is hereby given that pursuant to the orders dated 13th July 2026 and 25th August 2026 (“Tribunal Order”), the
Chennai Bench II of the National Company Law Tribunal (“Tribunal”) has directed meeting of the unsecured creditors
of the Company (“Meeting”) to be convened and held for the purpose of considering, and if thought fit, approving
with or without modification(s), the proposed Scheme of Arrangement (Demerger) between K.P. MANISH GLOBAL
INGREDIENTS PRIVATE LIMITED (Demerged Company) and KAWMAN PHARMA PRIVATE LIMITED (Resulting
Company) and their respective members and Creditors (“Scheme”). under Sections 230 to 232 and other applicable
provisions of the Companies Act, 2013 (“Act”).
In pursuance of the Tribunal’s Order and as directed therein, and in compliance with the applicable provisions of the
Act, Notice is hereby given that the meeting of the unsecured creditors of the Company will be held as per the details
given under:

Sr.No. Meeting Day and Date of
Meetings

Time of Meeting
(IST)

Mode

1. Unsecured
Creditors

Saturday,
October 10, 2026

11:00 A.M. Through Video Conferencing (“VC”)
/ Other Audio Visual Means (“OAVM”)

The unsecured creditors of the company are requested to attend the meeting through VC / OAVM only. Further, the
facility for appointment of proxies will not be available for this meeting. The Scheme, if approved by requisite majority
by the unsecured creditors at the meeting in line with the provisions of the Companies Act 2013; will be subject to
subsequent approval of the Tribunal and such other approvals, permission, and sanctions of regulatory or other
authorities, as may be necessary.
The notice of the meeting which, inter alia, includes the Scheme, Statement under Sections 230 and 232 read with
Section 102 and other applicable provisions of the Companies Act, 2013 and Rule 6 of the Companies (Compromise,
Arrangement, and Amalgamations) Rules, 2016, is sent to the unsecured creditors, whose names is appearing as on
March 31, 2026.
The aforesaid notice and accompanying documents are also placed on the: (i) website of the Company and can
be accessed at www.kpmanish.com; (ii) website of Central Depository Services (India) Limited (“CDSL”) at
www.evotingindia.com, being the agency appointed by the company to provide the e–voting and other facilities for
convening of the Meeting of the Unsecured Creditors through remote e–voting, for participation in the Meeting through
VC/OAVM and e–voting at the Meeting;
If so desired, unsecured creditors may obtain a physical copy of the respective notices and the accompanying
documents, free of charge. A written request in this regard, may be addressed to the Company at
accounts@kpmanish.com.
Manner of casting vote(s) through e–voting and attending the meeting through VC/OAVM
The Company is providing to the unsecured creditors the facility to exercise their right to vote by electronic means, i.e.
remote e–voting and e–voting at the meeting (together referred to as “e–voting”). The process and manner of e–voting
and attending the meeting through VC/ OAVM is given in the “Notes” section of the notice of the meeting. The remote
e–voting timelines, and login details for e–voting and attending the meeting are as under:

Particulars Meeting of Unsecured Creditors

Cut–off Date for reckoning entitlement for e–voting
and attending the meeting

Tuesday, March 31, 2026

Commencement of remote e– voting Tuesday, October 6, 2026, at 9:00 a.m. (IST)

Conclusion of remote e–voting Friday, October 9, 2026, at 5:00 p.m. (IST)

User ID and Password Refer Instructions mentioned in the notice of the meeting.

Note: The remote e–voting facility will be disabled beyond the aforesaid date and time.
The unsecured creditors, who have cast their votes through “remote e–voting prior to the Meeting” may attend and
participate in the Meeting through Video Conferencing (“VC”) or Other Audio–Visual Means (“OAVM”); however, they
shall not be entitled to cast their vote again at the Meeting. Further, the eligible unsecured creditors, who have not cast
their votes through remote e–voting prior to the Meeting may attend and participate in the Meeting through VC/OAVM
and shall be entitled to cast their votes by way of e–voting during the Meeting.
A person whose name is recorded in the list of unsecured creditors available with the Company as on the cut–off date,
i.e., March 31, 2026 (“Cut–off Date”) only shall be entitled to exercise his / her / its voting rights on the resolution
proposed in the Notice and attend the Meeting of unsecured creditors of the Company. Unsecured creditors whose
email addresses are not available in the records of the Company may exercise their voting rights through e–voting and
attend the meeting, by following the instructions provided in the notice of the meeting.
The Tribunal has appointed Mr. L. N. Gupta, IAS(R) and Former Member NCLT as the Chairperson for the Meeting and
Mr. Kishore P, as the Scrutinizer for the Meeting.
The result of e–voting will be declared within 2 (two) days of the conclusion of the meeting and the same, along with
the consolidated Scrutinizer’s Report, will be placed on the website of the Company: accounts@kpmanish.com and
on the website of CDSL at www.evotingindia.com. The Company will also display the results on the notice board at
the Registered Office of the Company.
All grievances connected with the facility for voting by electronic means may be addressed to Mr. Rakesh Dalvi,
Sr. Manager, Central Depository Services (India) Limited (CDSL), A Wing, 25th Floor, Marathon Futurex, Mafatlal
Mill Compounds, N M Joshi Marg, Lower Parel (East), Mumbai – 400013 or send an email to helpdesk.
evoting@cdslindia.com or call Toll Free No. 1800 21 09911.
Dated September 8, 2026 Sd/–

Mr. L. N. Gupta,
Chairperson appointed for the Meeting of the

Unsecured Creditors of the Company
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Ecommarket looks atAI
todrivenext leg of growth
Executives says customer relevance, responsive supply chains are key
peerzada abrar
Bengaluru, 8 September

India’s ecommerce (ecom)
industry is entering a new
phase of growth where artifi-
cial intelligence (AI), unified
commerce, customer rel-
evance, and responsive
supply chains are becoming
critical to building sustain-
able businesses, according to
industry leaderswhospokeat
theIndiaE-CommerceForum
(IEF) 2026 event here.

“India’s ecom is no longer
a story about discounts and
deliveries. It’s about conver-
gence,withonlineandoline
blurring into one shopping
journey. AI is influencing
brands, discovery, and cus-
tomers today,” said Bhavesh
Pitroda, director and chief
executive oicer (CEO) of the
IMAGES group, which
organised the event around
thetheme“FromScale toSus-
tainable Advantage: Where
Commerce Leaders Shape
What’sNext”.

“The brands that win in
the next five years won’t be
the ones with the biggest
budgets, but those
that understand their cus-
tomers better than anyone
else,” he said.

As AI becomes embedded
across the consumer journey,
S Suryanarayanan, former
managing director (MD) and
CEO, Levi’s India, said busi-
nesses need to look beyond
speed, scale and eiciency to
buildsustainablecompetitive
advantage. “Consumer

behaviour is becoming
increasingly diicult to pre-
dict. Discovery, trial and pur-
chase can happen across
different channels, creating a
free movement between
them,” he said.

Building on the impor-
tance of trust in an increas-
ingly digital marketplace,
Dinesh Talera, CEO and
cofounder, Mysore Saree
Udyog, said heritage and
authenticity will remain cen-
tral toconsumerrelationships
even as discovery evolves.
“Theemotionalconnect, trust
inaheritagebrand, andauth-
enticityof theproductarenot
going to change. What will

change is how customers dis-
cover us,” he said. Talera said
unified commerce will be
important in ensuring a con-
sistentexperienceacrosscon-
sumer touchpoints.

Taking the discussion
from trust to long-term rel-
evance, Preeti Gupta, chief
business oicer (CBO), Van
Heusen Innerwear, Aditya
Birla Lifestyle Brands
Limited, said brands need to
focus on lifetime value rather
thanshort-termtransactions.
“Consumers will always be
attached to brands they trust
overa longerperiodof time. It
is important to focus on the
lifetime value of the con-

sumerandbuildasustainable
business rather than pursue
short-termgrowth,” she said.

The importance of speed
and convenience was further
underlined by PuspenMaity,
CEO, TechnoSport, who said
faster fulfilment is increas-
ingly becoming a consumer
expectation. “Speed is the
newdiscount.Delivery speed
hasbecomeanimportantpart
of the consumer’s decision-
making process, alongside
product discovery, reviews
andquality,” he said.

For categories involving
high-consideration pur-
chases, Vivek Mehta, CEO,
Urban Ladder, said physical
retail will continue to play an
important role in the con-
sumer journey. “It isnot really
about online versus oline.
Discovery happens predomi-
nantly online, experience
happens oline, and the con-
version can happen any-
where,” he said.

Turning to supply-chain
agilityandtheroleof technol-
ogy in responding to demand
signals, Sumit Jasoria,
cofounderandCEO,NEWME,
saidAI is becoming central to
productcreationanddemand
prediction. “The role of AI is
not limited to customer sup-
port. It is also transforming
areas such as design and
demand prediction,” he said.
He added that the ability to
respond quickly to changing
consumer demand will
increasingly separate suc-
cessfulcompanies fromthose
that lose relevance.

NIXI, APNICpartner
to strengthen internet
routing security
shivani shinde
Mumbai, 8 September

The National Internet
Exchange of India (NIXI) and
theAsiaPacific InternetCom-
munity (APNIC) on Tuesday
signed a memorandum of
understanding (MoU) aimed
at strengthening network
security and supporting ei-
cient internet network
operations inIndia.

As part of the
MoU, an APNIC
Resource Public
Key Infrastructure
(RPKI) repository
mirror will be hosted in
IndiaandmanagedbyNIXI.

Having a domestic
instanceof theAPNICserver
will help reduce latency and
improvenetwork resilience.
It will also be important
for the validation of IP
addresses inIndia.

“By having an instance of
the APNIC server in India is
significant. Practically the
validations will happen from
the server in India, which
means it will be much faster
and with lower latency and
improve resilience of ournet-
works,” said Sushil Pal, joint
secretary, Ministry of Elec-
tronics and Information

Technology(MeitY).
Thedeploymentof

an RPKI repository
mirror in India will
help improve access
to routing security

information.
The MoU will also

focus on increasing the
adoptionoftheIPv6protocol.
According to Devesh Tyagi,
chief executive oicer (CEO)
of NIXI, IPv6 penetration in
India is almost 80 per cent,
the highest in the Asia-
Pacific region.

Zomato’s healthy foodorders rise to 7.5%
udisha srivastav
NewDelhi, 8 September

Asconsumersincreasinglylean
towards nutritious food
options, the share of healthy
dishesorderedonfooddelivery
platformZomatohas grown to
7.5percentin2026comparedto
2024 when it was 5.3 per cent,
said Sahibjeet Singh Sawhney,
thecompany’smarketinghead.

The pace of adoption of
healthy food items is higher
amongtheyoungercohort.

Among users below 25, the
shareofhealthydishesordered

increased from 3.9 per cent to
6.4 per cent, representing 62
per cent relative growth. For
customers aged above 25, the

share rose from 5.7 per cent to
8.4 per cent, a 47 per cent
relativerise.

Speaking with Business

Standard, Sawhney said,
“Peoplearebecomingfarmore
consciousaboutwhatgoesinto
their food... As awareness
grows,weareseeingcustomers
increasingly seek healthier
options, and our role is to
respond to that demand
andmake those choices easier
todiscover.”

Currently, Zomato also has
a separate tab or feature called
‘HealthyMode,’which curates
restaurantsanddishesoffering
healthy food options. The
feature, launched in Septem-
ber lastyear.

KukuTechplans 1,000
hires forAI content push
peerzada abrar
Bengaluru, 8 September

Kuku Technologies, the
mobile-firstcontentcompany
behind Kuku TV and Kuku
FM, is scaling up a new AI-
native production unit with
1,000 hires by the end of the
currentfinancial year, aiming
to speed up content produc-
tionatafractionoftheconven-
tional cost, people familiar
withthemattersaid.

The company, which is
leading thewaveofmicrodra-
mas, or serialised short-form
video, has alreadyhired close
to200peoplefortheMumbai-
based unit, combining cre-
ative, technical and AI-first
talent, trimming production
costsandtimesignificantly.

Sources trackingKuku’sAI
efforts say the firm has been
quietly building aproprietary
AI Storytelling Stack, drawing
on years of operating experi-
ence, billions of user con-
sumption data points and
learnings from thousands of

content pieces. When con-
tacted,Kukudeclinedtocom-
mentonqueries.

Kuku expects its AI bet to
account for 80-90 per cent of
overallrevenueeventuallyand
toreachmorethan100million
peoplewithinsixmonths,with
output scaling to more than
2,000 shows in the same
period for India and global
markets, added sources who
didn'twanttobenamedasthe
deliberationsareprivate.

The AI-native unit brings
together writers working on
story and dialogue, film-
makersfrominstitutionssuch
as FTII shaping visual direc-
tion, and engineers from IITs
andNITsbuildingthesystems
that maintain narrative con-
tinuity across long-running
series. Sources said Kuku
expects thenewAIunit to cut
production costs for micro-
dramacontent to roughly 30–
50 per cent of comparable
production costs in China,
the world’s largest micro-
dramamarket.
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Industry take
AI is influencing brands,n
discovery, and customers
today
Businesses need to lookn
beyond speed, scale and
efficiency to build
sustainable competitive
advantage using AI

Unified commerce will ben
important in ensuring
consistent experience
across consumer
touchpoints
Brands need to focus onn
lifetime value rather than
short-term transactions

‘Healthymode’ on
Share of healthy dishes risesn
from 5.3% to 7.5% in 2 yrs
Among users under 25, sharen
of healthy dishes grows from
3.9% to 6.4%
Bengaluru leads with highestn
share of healthy orders
6 in 10 customers return ton
order within a month

FORM NO. CAA. 2
[Pursuant to Section 230(3) of Companies Act, 2013 and Rules 6 and 7 of the Companies

(Compromises, Arrangements, and Amalgamations) Rules, 2016]
BEFORE THE NATIONAL COMPANY LAW TRIBUNAL,

DIVISION BENCH II, CHENNAI
COMPANY APPLICATION NO.CA(CAA) / 28 (CHE) / 2026

IN THE MATTER OF SECTION 230 READ WITH SECTION 232
OF THE COMPANIES ACT, 2013

AND
IN THE MATTER OF SCHEME OF ARRANGEMENT (Demerger)

BETWEEN
K.P. MANISH GLOBAL INGREDIENTS PRIVATE LIMITED (Demerged Company)

AND
KAWMAN PHARMA PRIVATE LIMITED (Resulting Company)

AND
THEIR RESPECTIVE MEMBERS & CREDITORS

K.P. MANISH GLOBAL INGREDIENTS PRIVATE LIMITED,
a Company incorporated under Companies Act, 1956,
having CIN U24297TN2007PTC065205 and its registered
office at 41 Raghunayakulu Street, Parktown, Chennai
600001 … First Applicant Company / Demerged Company

NOTICE AND ADVERTISEMENT OF NOTICE OF THE MEETING OF THE
UNSECURED CREDITORS OF THE COMPANY

Notice is hereby given that pursuant to the orders dated 13th July 2026 and 25th August 2026 (“Tribunal Order”), the
Chennai Bench II of the National Company Law Tribunal (“Tribunal”) has directed meeting of the unsecured creditors
of the Company (“Meeting”) to be convened and held for the purpose of considering, and if thought fit, approving
with or without modification(s), the proposed Scheme of Arrangement (Demerger) between K.P. MANISH GLOBAL
INGREDIENTS PRIVATE LIMITED (Demerged Company) and KAWMAN PHARMA PRIVATE LIMITED (Resulting
Company) and their respective members and Creditors (“Scheme”). under Sections 230 to 232 and other applicable
provisions of the Companies Act, 2013 (“Act”).
In pursuance of the Tribunal’s Order and as directed therein, and in compliance with the applicable provisions of the
Act, Notice is hereby given that the meeting of the unsecured creditors of the Company will be held as per the details
given under:

Sr.No. Meeting Day and Date of
Meetings

Time of Meeting
(IST)

Mode

1. Unsecured
Creditors

Saturday,
October 10, 2026

11:00 A.M. Through Video Conferencing (“VC”)
/ Other Audio Visual Means (“OAVM”)

The unsecured creditors of the company are requested to attend the meeting through VC / OAVM only. Further, the
facility for appointment of proxies will not be available for this meeting. The Scheme, if approved by requisite majority
by the unsecured creditors at the meeting in line with the provisions of the Companies Act 2013; will be subject to
subsequent approval of the Tribunal and such other approvals, permission, and sanctions of regulatory or other
authorities, as may be necessary.
The notice of the meeting which, inter alia, includes the Scheme, Statement under Sections 230 and 232 read with
Section 102 and other applicable provisions of the Companies Act, 2013 and Rule 6 of the Companies (Compromise,
Arrangement, and Amalgamations) Rules, 2016, is sent to the unsecured creditors, whose names is appearing as on
March 31, 2026.
The aforesaid notice and accompanying documents are also placed on the: (i) website of the Company and can
be accessed at www.kpmanish.com; (ii) website of Central Depository Services (India) Limited (“CDSL”) at
www.evotingindia.com, being the agency appointed by the company to provide the e–voting and other facilities for
convening of the Meeting of the Unsecured Creditors through remote e–voting, for participation in the Meeting through
VC/OAVM and e–voting at the Meeting;
If so desired, unsecured creditors may obtain a physical copy of the respective notices and the accompanying
documents, free of charge. A written request in this regard, may be addressed to the Company at
accounts@kpmanish.com.
Manner of casting vote(s) through e–voting and attending the meeting through VC/OAVM
The Company is providing to the unsecured creditors the facility to exercise their right to vote by electronic means, i.e.
remote e–voting and e–voting at the meeting (together referred to as “e–voting”). The process and manner of e–voting
and attending the meeting through VC/ OAVM is given in the “Notes” section of the notice of the meeting. The remote
e–voting timelines, and login details for e–voting and attending the meeting are as under:

Particulars Meeting of Unsecured Creditors

Cut–off Date for reckoning entitlement for e–voting
and attending the meeting

Tuesday, March 31, 2026

Commencement of remote e– voting Tuesday, October 6, 2026, at 9:00 a.m. (IST)

Conclusion of remote e–voting Friday, October 9, 2026, at 5:00 p.m. (IST)

User ID and Password Refer Instructions mentioned in the notice of the meeting.

Note: The remote e–voting facility will be disabled beyond the aforesaid date and time.
The unsecured creditors, who have cast their votes through “remote e–voting prior to the Meeting” may attend and
participate in the Meeting through Video Conferencing (“VC”) or Other Audio–Visual Means (“OAVM”); however, they
shall not be entitled to cast their vote again at the Meeting. Further, the eligible unsecured creditors, who have not cast
their votes through remote e–voting prior to the Meeting may attend and participate in the Meeting through VC/OAVM
and shall be entitled to cast their votes by way of e–voting during the Meeting.
A person whose name is recorded in the list of unsecured creditors available with the Company as on the cut–off date,
i.e., March 31, 2026 (“Cut–off Date”) only shall be entitled to exercise his / her / its voting rights on the resolution
proposed in the Notice and attend the Meeting of unsecured creditors of the Company. Unsecured creditors whose
email addresses are not available in the records of the Company may exercise their voting rights through e–voting and
attend the meeting, by following the instructions provided in the notice of the meeting.
The Tribunal has appointed Mr. L. N. Gupta, IAS(R) and Former Member NCLT as the Chairperson for the Meeting and
Mr. Kishore P, as the Scrutinizer for the Meeting.
The result of e–voting will be declared within 2 (two) days of the conclusion of the meeting and the same, along with
the consolidated Scrutinizer’s Report, will be placed on the website of the Company: accounts@kpmanish.com and
on the website of CDSL at www.evotingindia.com. The Company will also display the results on the notice board at
the Registered Office of the Company.
All grievances connected with the facility for voting by electronic means may be addressed to Mr. Rakesh Dalvi,
Sr. Manager, Central Depository Services (India) Limited (CDSL), A Wing, 25th Floor, Marathon Futurex, Mafatlal
Mill Compounds, N M Joshi Marg, Lower Parel (East), Mumbai – 400013 or send an email to helpdesk.
evoting@cdslindia.com or call Toll Free No. 1800 21 09911.
Dated September 8, 2026 Sd/–

Mr. L. N. Gupta,
Chairperson appointed for the Meeting of the

Unsecured Creditors of the Company
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Ecommarket looks atAI
todrivenext leg of growth
Executives says customer relevance, responsive supply chains are key
peerzada abrar
Bengaluru, 8 September

India’s ecommerce (ecom)
industry is entering a new
phase of growth where artifi-
cial intelligence (AI), unified
commerce, customer rel-
evance, and responsive
supply chains are becoming
critical to building sustain-
able businesses, according to
industry leaderswhospokeat
theIndiaE-CommerceForum
(IEF) 2026 event here.

“India’s ecom is no longer
a story about discounts and
deliveries. It’s about conver-
gence,withonlineandoline
blurring into one shopping
journey. AI is influencing
brands, discovery, and cus-
tomers today,” said Bhavesh
Pitroda, director and chief
executive oicer (CEO) of the
IMAGES group, which
organised the event around
thetheme“FromScale toSus-
tainable Advantage: Where
Commerce Leaders Shape
What’sNext”.

“The brands that win in
the next five years won’t be
the ones with the biggest
budgets, but those
that understand their cus-
tomers better than anyone
else,” he said.

As AI becomes embedded
across the consumer journey,
S Suryanarayanan, former
managing director (MD) and
CEO, Levi’s India, said busi-
nesses need to look beyond
speed, scale and eiciency to
buildsustainablecompetitive
advantage. “Consumer

behaviour is becoming
increasingly diicult to pre-
dict. Discovery, trial and pur-
chase can happen across
different channels, creating a
free movement between
them,” he said.

Building on the impor-
tance of trust in an increas-
ingly digital marketplace,
Dinesh Talera, CEO and
cofounder, Mysore Saree
Udyog, said heritage and
authenticity will remain cen-
tral toconsumerrelationships
even as discovery evolves.
“Theemotionalconnect, trust
inaheritagebrand, andauth-
enticityof theproductarenot
going to change. What will

change is how customers dis-
cover us,” he said. Talera said
unified commerce will be
important in ensuring a con-
sistentexperienceacrosscon-
sumer touchpoints.

Taking the discussion
from trust to long-term rel-
evance, Preeti Gupta, chief
business oicer (CBO), Van
Heusen Innerwear, Aditya
Birla Lifestyle Brands
Limited, said brands need to
focus on lifetime value rather
thanshort-termtransactions.
“Consumers will always be
attached to brands they trust
overa longerperiodof time. It
is important to focus on the
lifetime value of the con-

sumerandbuildasustainable
business rather than pursue
short-termgrowth,” she said.

The importance of speed
and convenience was further
underlined by PuspenMaity,
CEO, TechnoSport, who said
faster fulfilment is increas-
ingly becoming a consumer
expectation. “Speed is the
newdiscount.Delivery speed
hasbecomeanimportantpart
of the consumer’s decision-
making process, alongside
product discovery, reviews
andquality,” he said.

For categories involving
high-consideration pur-
chases, Vivek Mehta, CEO,
Urban Ladder, said physical
retail will continue to play an
important role in the con-
sumer journey. “It isnot really
about online versus oline.
Discovery happens predomi-
nantly online, experience
happens oline, and the con-
version can happen any-
where,” he said.

Turning to supply-chain
agilityandtheroleof technol-
ogy in responding to demand
signals, Sumit Jasoria,
cofounderandCEO,NEWME,
saidAI is becoming central to
productcreationanddemand
prediction. “The role of AI is
not limited to customer sup-
port. It is also transforming
areas such as design and
demand prediction,” he said.
He added that the ability to
respond quickly to changing
consumer demand will
increasingly separate suc-
cessfulcompanies fromthose
that lose relevance.

NIXI, APNICpartner
to strengthen internet
routing security
shivani shinde
Mumbai, 8 September

The National Internet
Exchange of India (NIXI) and
theAsiaPacific InternetCom-
munity (APNIC) on Tuesday
signed a memorandum of
understanding (MoU) aimed
at strengthening network
security and supporting ei-
cient internet network
operations inIndia.

As part of the
MoU, an APNIC
Resource Public
Key Infrastructure
(RPKI) repository
mirror will be hosted in
IndiaandmanagedbyNIXI.

Having a domestic
instanceof theAPNICserver
will help reduce latency and
improvenetwork resilience.
It will also be important
for the validation of IP
addresses inIndia.

“By having an instance of
the APNIC server in India is
significant. Practically the
validations will happen from
the server in India, which
means it will be much faster
and with lower latency and
improve resilience of ournet-
works,” said Sushil Pal, joint
secretary, Ministry of Elec-
tronics and Information

Technology(MeitY).
Thedeploymentof

an RPKI repository
mirror in India will
help improve access
to routing security

information.
The MoU will also

focus on increasing the
adoptionoftheIPv6protocol.
According to Devesh Tyagi,
chief executive oicer (CEO)
of NIXI, IPv6 penetration in
India is almost 80 per cent,
the highest in the Asia-
Pacific region.

Zomato’s healthy foodorders rise to 7.5%
udisha srivastav
NewDelhi, 8 September

Asconsumersincreasinglylean
towards nutritious food
options, the share of healthy
dishesorderedonfooddelivery
platformZomatohas grown to
7.5percentin2026comparedto
2024 when it was 5.3 per cent,
said Sahibjeet Singh Sawhney,
thecompany’smarketinghead.

The pace of adoption of
healthy food items is higher
amongtheyoungercohort.

Among users below 25, the
shareofhealthydishesordered

increased from 3.9 per cent to
6.4 per cent, representing 62
per cent relative growth. For
customers aged above 25, the

share rose from 5.7 per cent to
8.4 per cent, a 47 per cent
relativerise.

Speaking with Business

Standard, Sawhney said,
“Peoplearebecomingfarmore
consciousaboutwhatgoesinto
their food... As awareness
grows,weareseeingcustomers
increasingly seek healthier
options, and our role is to
respond to that demand
andmake those choices easier
todiscover.”

Currently, Zomato also has
a separate tab or feature called
‘HealthyMode,’which curates
restaurantsanddishesoffering
healthy food options. The
feature, launched in Septem-
ber lastyear.

KukuTechplans 1,000
hires forAI content push
peerzada abrar
Bengaluru, 8 September

Kuku Technologies, the
mobile-firstcontentcompany
behind Kuku TV and Kuku
FM, is scaling up a new AI-
native production unit with
1,000 hires by the end of the
currentfinancial year, aiming
to speed up content produc-
tionatafractionoftheconven-
tional cost, people familiar
withthemattersaid.

The company, which is
leading thewaveofmicrodra-
mas, or serialised short-form
video, has alreadyhired close
to200peoplefortheMumbai-
based unit, combining cre-
ative, technical and AI-first
talent, trimming production
costsandtimesignificantly.

Sources trackingKuku’sAI
efforts say the firm has been
quietly building aproprietary
AI Storytelling Stack, drawing
on years of operating experi-
ence, billions of user con-
sumption data points and
learnings from thousands of

content pieces. When con-
tacted,Kukudeclinedtocom-
mentonqueries.

Kuku expects its AI bet to
account for 80-90 per cent of
overallrevenueeventuallyand
toreachmorethan100million
peoplewithinsixmonths,with
output scaling to more than
2,000 shows in the same
period for India and global
markets, added sources who
didn'twanttobenamedasthe
deliberationsareprivate.

The AI-native unit brings
together writers working on
story and dialogue, film-
makersfrominstitutionssuch
as FTII shaping visual direc-
tion, and engineers from IITs
andNITsbuildingthesystems
that maintain narrative con-
tinuity across long-running
series. Sources said Kuku
expects thenewAIunit to cut
production costs for micro-
dramacontent to roughly 30–
50 per cent of comparable
production costs in China,
the world’s largest micro-
dramamarket.
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FORM NO. CAA. 2
[Pursuant to Section 230(3) of Companies Act, 2013 and Rules 6 and 7 of the Companies

(Compromises, Arrangements, and Amalgamations) Rules, 2016]
BEFORE THE NATIONAL COMPANY LAW TRIBUNAL,

DIVISION BENCH II, CHENNAI
COMPANY APPLICATION NO.CA(CAA) / 28 (CHE) / 2026

IN THE MATTER OF SECTION 230 READ WITH SECTION 232
OF THE COMPANIES ACT, 2013

AND
IN THE MATTER OF SCHEME OF ARRANGEMENT (Demerger)

BETWEEN
K.P. MANISH GLOBAL INGREDIENTS PRIVATE LIMITED (Demerged Company)

AND
KAWMAN PHARMA PRIVATE LIMITED (Resulting Company)

AND
THEIR RESPECTIVE MEMBERS & CREDITORS

K.P. MANISH GLOBAL INGREDIENTS PRIVATE LIMITED,
a Company incorporated under Companies Act, 1956,
having CIN U24297TN2007PTC065205 and its registered
office at 41 Raghunayakulu Street, Parktown, Chennai
600001 … First Applicant Company / Demerged Company

NOTICE AND ADVERTISEMENT OF NOTICE OF THE MEETING OF THE
UNSECURED CREDITORS OF THE COMPANY

Notice is hereby given that pursuant to the orders dated 13th July 2026 and 25th August 2026 (“Tribunal Order”), the
Chennai Bench II of the National Company Law Tribunal (“Tribunal”) has directed meeting of the unsecured creditors
of the Company (“Meeting”) to be convened and held for the purpose of considering, and if thought fit, approving
with or without modification(s), the proposed Scheme of Arrangement (Demerger) between K.P. MANISH GLOBAL
INGREDIENTS PRIVATE LIMITED (Demerged Company) and KAWMAN PHARMA PRIVATE LIMITED (Resulting
Company) and their respective members and Creditors (“Scheme”). under Sections 230 to 232 and other applicable
provisions of the Companies Act, 2013 (“Act”).
In pursuance of the Tribunal’s Order and as directed therein, and in compliance with the applicable provisions of the
Act, Notice is hereby given that the meeting of the unsecured creditors of the Company will be held as per the details
given under:

Sr.No. Meeting Day and Date of
Meetings

Time of Meeting
(IST)

Mode

1. Unsecured
Creditors

Saturday,
October 10, 2026

11:00 A.M. Through Video Conferencing (“VC”)
/ Other Audio Visual Means (“OAVM”)

The unsecured creditors of the company are requested to attend the meeting through VC / OAVM only. Further, the
facility for appointment of proxies will not be available for this meeting. The Scheme, if approved by requisite majority
by the unsecured creditors at the meeting in line with the provisions of the Companies Act 2013; will be subject to
subsequent approval of the Tribunal and such other approvals, permission, and sanctions of regulatory or other
authorities, as may be necessary.
The notice of the meeting which, inter alia, includes the Scheme, Statement under Sections 230 and 232 read with
Section 102 and other applicable provisions of the Companies Act, 2013 and Rule 6 of the Companies (Compromise,
Arrangement, and Amalgamations) Rules, 2016, is sent to the unsecured creditors, whose names is appearing as on
March 31, 2026.
The aforesaid notice and accompanying documents are also placed on the: (i) website of the Company and can
be accessed at www.kpmanish.com; (ii) website of Central Depository Services (India) Limited (“CDSL”) at
www.evotingindia.com, being the agency appointed by the company to provide the e–voting and other facilities for
convening of the Meeting of the Unsecured Creditors through remote e–voting, for participation in the Meeting through
VC/OAVM and e–voting at the Meeting;
If so desired, unsecured creditors may obtain a physical copy of the respective notices and the accompanying
documents, free of charge. A written request in this regard, may be addressed to the Company at
accounts@kpmanish.com.
Manner of casting vote(s) through e–voting and attending the meeting through VC/OAVM
The Company is providing to the unsecured creditors the facility to exercise their right to vote by electronic means, i.e.
remote e–voting and e–voting at the meeting (together referred to as “e–voting”). The process and manner of e–voting
and attending the meeting through VC/ OAVM is given in the “Notes” section of the notice of the meeting. The remote
e–voting timelines, and login details for e–voting and attending the meeting are as under:

Particulars Meeting of Unsecured Creditors

Cut–off Date for reckoning entitlement for e–voting
and attending the meeting

Tuesday, March 31, 2026

Commencement of remote e– voting Tuesday, October 6, 2026, at 9:00 a.m. (IST)

Conclusion of remote e–voting Friday, October 9, 2026, at 5:00 p.m. (IST)

User ID and Password Refer Instructions mentioned in the notice of the meeting.

Note: The remote e–voting facility will be disabled beyond the aforesaid date and time.
The unsecured creditors, who have cast their votes through “remote e–voting prior to the Meeting” may attend and
participate in the Meeting through Video Conferencing (“VC”) or Other Audio–Visual Means (“OAVM”); however, they
shall not be entitled to cast their vote again at the Meeting. Further, the eligible unsecured creditors, who have not cast
their votes through remote e–voting prior to the Meeting may attend and participate in the Meeting through VC/OAVM
and shall be entitled to cast their votes by way of e–voting during the Meeting.
A person whose name is recorded in the list of unsecured creditors available with the Company as on the cut–off date,
i.e., March 31, 2026 (“Cut–off Date”) only shall be entitled to exercise his / her / its voting rights on the resolution
proposed in the Notice and attend the Meeting of unsecured creditors of the Company. Unsecured creditors whose
email addresses are not available in the records of the Company may exercise their voting rights through e–voting and
attend the meeting, by following the instructions provided in the notice of the meeting.
The Tribunal has appointed Mr. L. N. Gupta, IAS(R) and Former Member NCLT as the Chairperson for the Meeting and
Mr. Kishore P, as the Scrutinizer for the Meeting.
The result of e–voting will be declared within 2 (two) days of the conclusion of the meeting and the same, along with
the consolidated Scrutinizer’s Report, will be placed on the website of the Company: accounts@kpmanish.com and
on the website of CDSL at www.evotingindia.com. The Company will also display the results on the notice board at
the Registered Office of the Company.
All grievances connected with the facility for voting by electronic means may be addressed to Mr. Rakesh Dalvi,
Sr. Manager, Central Depository Services (India) Limited (CDSL), A Wing, 25th Floor, Marathon Futurex, Mafatlal
Mill Compounds, N M Joshi Marg, Lower Parel (East), Mumbai – 400013 or send an email to helpdesk.
evoting@cdslindia.com or call Toll Free No. 1800 21 09911.
Dated September 8, 2026 Sd/–

Mr. L. N. Gupta,
Chairperson appointed for the Meeting of the

Unsecured Creditors of the Company
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Ecommarket looks atAI
todrivenext leg of growth
Executives says customer relevance, responsive supply chains are key
peerzada abrar
Bengaluru, 8 September

India’s ecommerce (ecom)
industry is entering a new
phase of growth where artifi-
cial intelligence (AI), unified
commerce, customer rel-
evance, and responsive
supply chains are becoming
critical to building sustain-
able businesses, according to
industry leaderswhospokeat
theIndiaE-CommerceForum
(IEF) 2026 event here.

“India’s ecom is no longer
a story about discounts and
deliveries. It’s about conver-
gence,withonlineandoline
blurring into one shopping
journey. AI is influencing
brands, discovery, and cus-
tomers today,” said Bhavesh
Pitroda, director and chief
executive oicer (CEO) of the
IMAGES group, which
organised the event around
thetheme“FromScale toSus-
tainable Advantage: Where
Commerce Leaders Shape
What’sNext”.

“The brands that win in
the next five years won’t be
the ones with the biggest
budgets, but those
that understand their cus-
tomers better than anyone
else,” he said.

As AI becomes embedded
across the consumer journey,
S Suryanarayanan, former
managing director (MD) and
CEO, Levi’s India, said busi-
nesses need to look beyond
speed, scale and eiciency to
buildsustainablecompetitive
advantage. “Consumer

behaviour is becoming
increasingly diicult to pre-
dict. Discovery, trial and pur-
chase can happen across
different channels, creating a
free movement between
them,” he said.

Building on the impor-
tance of trust in an increas-
ingly digital marketplace,
Dinesh Talera, CEO and
cofounder, Mysore Saree
Udyog, said heritage and
authenticity will remain cen-
tral toconsumerrelationships
even as discovery evolves.
“Theemotionalconnect, trust
inaheritagebrand, andauth-
enticityof theproductarenot
going to change. What will

change is how customers dis-
cover us,” he said. Talera said
unified commerce will be
important in ensuring a con-
sistentexperienceacrosscon-
sumer touchpoints.

Taking the discussion
from trust to long-term rel-
evance, Preeti Gupta, chief
business oicer (CBO), Van
Heusen Innerwear, Aditya
Birla Lifestyle Brands
Limited, said brands need to
focus on lifetime value rather
thanshort-termtransactions.
“Consumers will always be
attached to brands they trust
overa longerperiodof time. It
is important to focus on the
lifetime value of the con-

sumerandbuildasustainable
business rather than pursue
short-termgrowth,” she said.

The importance of speed
and convenience was further
underlined by PuspenMaity,
CEO, TechnoSport, who said
faster fulfilment is increas-
ingly becoming a consumer
expectation. “Speed is the
newdiscount.Delivery speed
hasbecomeanimportantpart
of the consumer’s decision-
making process, alongside
product discovery, reviews
andquality,” he said.

For categories involving
high-consideration pur-
chases, Vivek Mehta, CEO,
Urban Ladder, said physical
retail will continue to play an
important role in the con-
sumer journey. “It isnot really
about online versus oline.
Discovery happens predomi-
nantly online, experience
happens oline, and the con-
version can happen any-
where,” he said.

Turning to supply-chain
agilityandtheroleof technol-
ogy in responding to demand
signals, Sumit Jasoria,
cofounderandCEO,NEWME,
saidAI is becoming central to
productcreationanddemand
prediction. “The role of AI is
not limited to customer sup-
port. It is also transforming
areas such as design and
demand prediction,” he said.
He added that the ability to
respond quickly to changing
consumer demand will
increasingly separate suc-
cessfulcompanies fromthose
that lose relevance.

NIXI, APNICpartner
to strengthen internet
routing security
shivani shinde
Mumbai, 8 September

The National Internet
Exchange of India (NIXI) and
theAsiaPacific InternetCom-
munity (APNIC) on Tuesday
signed a memorandum of
understanding (MoU) aimed
at strengthening network
security and supporting ei-
cient internet network
operations inIndia.

As part of the
MoU, an APNIC
Resource Public
Key Infrastructure
(RPKI) repository
mirror will be hosted in
IndiaandmanagedbyNIXI.

Having a domestic
instanceof theAPNICserver
will help reduce latency and
improvenetwork resilience.
It will also be important
for the validation of IP
addresses inIndia.

“By having an instance of
the APNIC server in India is
significant. Practically the
validations will happen from
the server in India, which
means it will be much faster
and with lower latency and
improve resilience of ournet-
works,” said Sushil Pal, joint
secretary, Ministry of Elec-
tronics and Information

Technology(MeitY).
Thedeploymentof

an RPKI repository
mirror in India will
help improve access
to routing security

information.
The MoU will also

focus on increasing the
adoptionoftheIPv6protocol.
According to Devesh Tyagi,
chief executive oicer (CEO)
of NIXI, IPv6 penetration in
India is almost 80 per cent,
the highest in the Asia-
Pacific region.

Zomato’s healthy foodorders rise to 7.5%
udisha srivastav
NewDelhi, 8 September

Asconsumersincreasinglylean
towards nutritious food
options, the share of healthy
dishesorderedonfooddelivery
platformZomatohas grown to
7.5percentin2026comparedto
2024 when it was 5.3 per cent,
said Sahibjeet Singh Sawhney,
thecompany’smarketinghead.

The pace of adoption of
healthy food items is higher
amongtheyoungercohort.

Among users below 25, the
shareofhealthydishesordered

increased from 3.9 per cent to
6.4 per cent, representing 62
per cent relative growth. For
customers aged above 25, the

share rose from 5.7 per cent to
8.4 per cent, a 47 per cent
relativerise.

Speaking with Business

Standard, Sawhney said,
“Peoplearebecomingfarmore
consciousaboutwhatgoesinto
their food... As awareness
grows,weareseeingcustomers
increasingly seek healthier
options, and our role is to
respond to that demand
andmake those choices easier
todiscover.”

Currently, Zomato also has
a separate tab or feature called
‘HealthyMode,’which curates
restaurantsanddishesoffering
healthy food options. The
feature, launched in Septem-
ber lastyear.

KukuTechplans 1,000
hires forAI content push
peerzada abrar
Bengaluru, 8 September

Kuku Technologies, the
mobile-firstcontentcompany
behind Kuku TV and Kuku
FM, is scaling up a new AI-
native production unit with
1,000 hires by the end of the
currentfinancial year, aiming
to speed up content produc-
tionatafractionoftheconven-
tional cost, people familiar
withthemattersaid.

The company, which is
leading thewaveofmicrodra-
mas, or serialised short-form
video, has alreadyhired close
to200peoplefortheMumbai-
based unit, combining cre-
ative, technical and AI-first
talent, trimming production
costsandtimesignificantly.

Sources trackingKuku’sAI
efforts say the firm has been
quietly building aproprietary
AI Storytelling Stack, drawing
on years of operating experi-
ence, billions of user con-
sumption data points and
learnings from thousands of

content pieces. When con-
tacted,Kukudeclinedtocom-
mentonqueries.

Kuku expects its AI bet to
account for 80-90 per cent of
overallrevenueeventuallyand
toreachmorethan100million
peoplewithinsixmonths,with
output scaling to more than
2,000 shows in the same
period for India and global
markets, added sources who
didn'twanttobenamedasthe
deliberationsareprivate.

The AI-native unit brings
together writers working on
story and dialogue, film-
makersfrominstitutionssuch
as FTII shaping visual direc-
tion, and engineers from IITs
andNITsbuildingthesystems
that maintain narrative con-
tinuity across long-running
series. Sources said Kuku
expects thenewAIunit to cut
production costs for micro-
dramacontent to roughly 30–
50 per cent of comparable
production costs in China,
the world’s largest micro-
dramamarket.
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Industry take
AI is influencing brands,n
discovery, and customers
today
Businesses need to lookn
beyond speed, scale and
efficiency to build
sustainable competitive
advantage using AI

Unified commerce will ben
important in ensuring
consistent experience
across consumer
touchpoints
Brands need to focus onn
lifetime value rather than
short-term transactions

‘Healthymode’ on
Share of healthy dishes risesn
from 5.3% to 7.5% in 2 yrs
Among users under 25, sharen
of healthy dishes grows from
3.9% to 6.4%
Bengaluru leads with highestn
share of healthy orders
6 in 10 customers return ton
order within a month

FORM NO. CAA. 2
[Pursuant to Section 230(3) of Companies Act, 2013 and Rules 6 and 7 of the Companies

(Compromises, Arrangements, and Amalgamations) Rules, 2016]
BEFORE THE NATIONAL COMPANY LAW TRIBUNAL,

DIVISION BENCH II, CHENNAI
COMPANY APPLICATION NO.CA(CAA) / 28 (CHE) / 2026

IN THE MATTER OF SECTION 230 READ WITH SECTION 232
OF THE COMPANIES ACT, 2013

AND
IN THE MATTER OF SCHEME OF ARRANGEMENT (Demerger)

BETWEEN
K.P. MANISH GLOBAL INGREDIENTS PRIVATE LIMITED (Demerged Company)

AND
KAWMAN PHARMA PRIVATE LIMITED (Resulting Company)

AND
THEIR RESPECTIVE MEMBERS & CREDITORS

K.P. MANISH GLOBAL INGREDIENTS PRIVATE LIMITED,
a Company incorporated under Companies Act, 1956,
having CIN U24297TN2007PTC065205 and its registered
office at 41 Raghunayakulu Street, Parktown, Chennai
600001 … First Applicant Company / Demerged Company

NOTICE AND ADVERTISEMENT OF NOTICE OF THE MEETING OF THE
UNSECURED CREDITORS OF THE COMPANY

Notice is hereby given that pursuant to the orders dated 13th July 2026 and 25th August 2026 (“Tribunal Order”), the
Chennai Bench II of the National Company Law Tribunal (“Tribunal”) has directed meeting of the unsecured creditors
of the Company (“Meeting”) to be convened and held for the purpose of considering, and if thought fit, approving
with or without modification(s), the proposed Scheme of Arrangement (Demerger) between K.P. MANISH GLOBAL
INGREDIENTS PRIVATE LIMITED (Demerged Company) and KAWMAN PHARMA PRIVATE LIMITED (Resulting
Company) and their respective members and Creditors (“Scheme”). under Sections 230 to 232 and other applicable
provisions of the Companies Act, 2013 (“Act”).
In pursuance of the Tribunal’s Order and as directed therein, and in compliance with the applicable provisions of the
Act, Notice is hereby given that the meeting of the unsecured creditors of the Company will be held as per the details
given under:

Sr.No. Meeting Day and Date of
Meetings

Time of Meeting
(IST)

Mode

1. Unsecured
Creditors

Saturday,
October 10, 2026

11:00 A.M. Through Video Conferencing (“VC”)
/ Other Audio Visual Means (“OAVM”)

The unsecured creditors of the company are requested to attend the meeting through VC / OAVM only. Further, the
facility for appointment of proxies will not be available for this meeting. The Scheme, if approved by requisite majority
by the unsecured creditors at the meeting in line with the provisions of the Companies Act 2013; will be subject to
subsequent approval of the Tribunal and such other approvals, permission, and sanctions of regulatory or other
authorities, as may be necessary.
The notice of the meeting which, inter alia, includes the Scheme, Statement under Sections 230 and 232 read with
Section 102 and other applicable provisions of the Companies Act, 2013 and Rule 6 of the Companies (Compromise,
Arrangement, and Amalgamations) Rules, 2016, is sent to the unsecured creditors, whose names is appearing as on
March 31, 2026.
The aforesaid notice and accompanying documents are also placed on the: (i) website of the Company and can
be accessed at www.kpmanish.com; (ii) website of Central Depository Services (India) Limited (“CDSL”) at
www.evotingindia.com, being the agency appointed by the company to provide the e–voting and other facilities for
convening of the Meeting of the Unsecured Creditors through remote e–voting, for participation in the Meeting through
VC/OAVM and e–voting at the Meeting;
If so desired, unsecured creditors may obtain a physical copy of the respective notices and the accompanying
documents, free of charge. A written request in this regard, may be addressed to the Company at
accounts@kpmanish.com.
Manner of casting vote(s) through e–voting and attending the meeting through VC/OAVM
The Company is providing to the unsecured creditors the facility to exercise their right to vote by electronic means, i.e.
remote e–voting and e–voting at the meeting (together referred to as “e–voting”). The process and manner of e–voting
and attending the meeting through VC/ OAVM is given in the “Notes” section of the notice of the meeting. The remote
e–voting timelines, and login details for e–voting and attending the meeting are as under:

Particulars Meeting of Unsecured Creditors

Cut–off Date for reckoning entitlement for e–voting
and attending the meeting

Tuesday, March 31, 2026

Commencement of remote e– voting Tuesday, October 6, 2026, at 9:00 a.m. (IST)

Conclusion of remote e–voting Friday, October 9, 2026, at 5:00 p.m. (IST)

User ID and Password Refer Instructions mentioned in the notice of the meeting.

Note: The remote e–voting facility will be disabled beyond the aforesaid date and time.
The unsecured creditors, who have cast their votes through “remote e–voting prior to the Meeting” may attend and
participate in the Meeting through Video Conferencing (“VC”) or Other Audio–Visual Means (“OAVM”); however, they
shall not be entitled to cast their vote again at the Meeting. Further, the eligible unsecured creditors, who have not cast
their votes through remote e–voting prior to the Meeting may attend and participate in the Meeting through VC/OAVM
and shall be entitled to cast their votes by way of e–voting during the Meeting.
A person whose name is recorded in the list of unsecured creditors available with the Company as on the cut–off date,
i.e., March 31, 2026 (“Cut–off Date”) only shall be entitled to exercise his / her / its voting rights on the resolution
proposed in the Notice and attend the Meeting of unsecured creditors of the Company. Unsecured creditors whose
email addresses are not available in the records of the Company may exercise their voting rights through e–voting and
attend the meeting, by following the instructions provided in the notice of the meeting.
The Tribunal has appointed Mr. L. N. Gupta, IAS(R) and Former Member NCLT as the Chairperson for the Meeting and
Mr. Kishore P, as the Scrutinizer for the Meeting.
The result of e–voting will be declared within 2 (two) days of the conclusion of the meeting and the same, along with
the consolidated Scrutinizer’s Report, will be placed on the website of the Company: accounts@kpmanish.com and
on the website of CDSL at www.evotingindia.com. The Company will also display the results on the notice board at
the Registered Office of the Company.
All grievances connected with the facility for voting by electronic means may be addressed to Mr. Rakesh Dalvi,
Sr. Manager, Central Depository Services (India) Limited (CDSL), A Wing, 25th Floor, Marathon Futurex, Mafatlal
Mill Compounds, N M Joshi Marg, Lower Parel (East), Mumbai – 400013 or send an email to helpdesk.
evoting@cdslindia.com or call Toll Free No. 1800 21 09911.
Dated September 8, 2026 Sd/–

Mr. L. N. Gupta,
Chairperson appointed for the Meeting of the

Unsecured Creditors of the Company
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Ecommarket looks atAI
todrivenext leg of growth
Executives says customer relevance, responsive supply chains are key
peerzada abrar
Bengaluru, 8 September

India’s ecommerce (ecom)
industry is entering a new
phase of growth where artifi-
cial intelligence (AI), unified
commerce, customer rel-
evance, and responsive
supply chains are becoming
critical to building sustain-
able businesses, according to
industry leaderswhospokeat
theIndiaE-CommerceForum
(IEF) 2026 event here.

“India’s ecom is no longer
a story about discounts and
deliveries. It’s about conver-
gence,withonlineandoline
blurring into one shopping
journey. AI is influencing
brands, discovery, and cus-
tomers today,” said Bhavesh
Pitroda, director and chief
executive oicer (CEO) of the
IMAGES group, which
organised the event around
thetheme“FromScale toSus-
tainable Advantage: Where
Commerce Leaders Shape
What’sNext”.

“The brands that win in
the next five years won’t be
the ones with the biggest
budgets, but those
that understand their cus-
tomers better than anyone
else,” he said.

As AI becomes embedded
across the consumer journey,
S Suryanarayanan, former
managing director (MD) and
CEO, Levi’s India, said busi-
nesses need to look beyond
speed, scale and eiciency to
buildsustainablecompetitive
advantage. “Consumer

behaviour is becoming
increasingly diicult to pre-
dict. Discovery, trial and pur-
chase can happen across
different channels, creating a
free movement between
them,” he said.

Building on the impor-
tance of trust in an increas-
ingly digital marketplace,
Dinesh Talera, CEO and
cofounder, Mysore Saree
Udyog, said heritage and
authenticity will remain cen-
tral toconsumerrelationships
even as discovery evolves.
“Theemotionalconnect, trust
inaheritagebrand, andauth-
enticityof theproductarenot
going to change. What will

change is how customers dis-
cover us,” he said. Talera said
unified commerce will be
important in ensuring a con-
sistentexperienceacrosscon-
sumer touchpoints.

Taking the discussion
from trust to long-term rel-
evance, Preeti Gupta, chief
business oicer (CBO), Van
Heusen Innerwear, Aditya
Birla Lifestyle Brands
Limited, said brands need to
focus on lifetime value rather
thanshort-termtransactions.
“Consumers will always be
attached to brands they trust
overa longerperiodof time. It
is important to focus on the
lifetime value of the con-

sumerandbuildasustainable
business rather than pursue
short-termgrowth,” she said.

The importance of speed
and convenience was further
underlined by PuspenMaity,
CEO, TechnoSport, who said
faster fulfilment is increas-
ingly becoming a consumer
expectation. “Speed is the
newdiscount.Delivery speed
hasbecomeanimportantpart
of the consumer’s decision-
making process, alongside
product discovery, reviews
andquality,” he said.

For categories involving
high-consideration pur-
chases, Vivek Mehta, CEO,
Urban Ladder, said physical
retail will continue to play an
important role in the con-
sumer journey. “It isnot really
about online versus oline.
Discovery happens predomi-
nantly online, experience
happens oline, and the con-
version can happen any-
where,” he said.

Turning to supply-chain
agilityandtheroleof technol-
ogy in responding to demand
signals, Sumit Jasoria,
cofounderandCEO,NEWME,
saidAI is becoming central to
productcreationanddemand
prediction. “The role of AI is
not limited to customer sup-
port. It is also transforming
areas such as design and
demand prediction,” he said.
He added that the ability to
respond quickly to changing
consumer demand will
increasingly separate suc-
cessfulcompanies fromthose
that lose relevance.

NIXI, APNICpartner
to strengthen internet
routing security
shivani shinde
Mumbai, 8 September

The National Internet
Exchange of India (NIXI) and
theAsiaPacific InternetCom-
munity (APNIC) on Tuesday
signed a memorandum of
understanding (MoU) aimed
at strengthening network
security and supporting ei-
cient internet network
operations inIndia.

As part of the
MoU, an APNIC
Resource Public
Key Infrastructure
(RPKI) repository
mirror will be hosted in
IndiaandmanagedbyNIXI.

Having a domestic
instanceof theAPNICserver
will help reduce latency and
improvenetwork resilience.
It will also be important
for the validation of IP
addresses inIndia.

“By having an instance of
the APNIC server in India is
significant. Practically the
validations will happen from
the server in India, which
means it will be much faster
and with lower latency and
improve resilience of ournet-
works,” said Sushil Pal, joint
secretary, Ministry of Elec-
tronics and Information

Technology(MeitY).
Thedeploymentof

an RPKI repository
mirror in India will
help improve access
to routing security

information.
The MoU will also

focus on increasing the
adoptionoftheIPv6protocol.
According to Devesh Tyagi,
chief executive oicer (CEO)
of NIXI, IPv6 penetration in
India is almost 80 per cent,
the highest in the Asia-
Pacific region.

Zomato’s healthy foodorders rise to 7.5%
udisha srivastav
NewDelhi, 8 September

Asconsumersincreasinglylean
towards nutritious food
options, the share of healthy
dishesorderedonfooddelivery
platformZomatohas grown to
7.5percentin2026comparedto
2024 when it was 5.3 per cent,
said Sahibjeet Singh Sawhney,
thecompany’smarketinghead.

The pace of adoption of
healthy food items is higher
amongtheyoungercohort.

Among users below 25, the
shareofhealthydishesordered

increased from 3.9 per cent to
6.4 per cent, representing 62
per cent relative growth. For
customers aged above 25, the

share rose from 5.7 per cent to
8.4 per cent, a 47 per cent
relativerise.

Speaking with Business

Standard, Sawhney said,
“Peoplearebecomingfarmore
consciousaboutwhatgoesinto
their food... As awareness
grows,weareseeingcustomers
increasingly seek healthier
options, and our role is to
respond to that demand
andmake those choices easier
todiscover.”

Currently, Zomato also has
a separate tab or feature called
‘HealthyMode,’which curates
restaurantsanddishesoffering
healthy food options. The
feature, launched in Septem-
ber lastyear.

KukuTechplans 1,000
hires forAI content push
peerzada abrar
Bengaluru, 8 September

Kuku Technologies, the
mobile-firstcontentcompany
behind Kuku TV and Kuku
FM, is scaling up a new AI-
native production unit with
1,000 hires by the end of the
currentfinancial year, aiming
to speed up content produc-
tionatafractionoftheconven-
tional cost, people familiar
withthemattersaid.

The company, which is
leading thewaveofmicrodra-
mas, or serialised short-form
video, has alreadyhired close
to200peoplefortheMumbai-
based unit, combining cre-
ative, technical and AI-first
talent, trimming production
costsandtimesignificantly.

Sources trackingKuku’sAI
efforts say the firm has been
quietly building aproprietary
AI Storytelling Stack, drawing
on years of operating experi-
ence, billions of user con-
sumption data points and
learnings from thousands of

content pieces. When con-
tacted,Kukudeclinedtocom-
mentonqueries.

Kuku expects its AI bet to
account for 80-90 per cent of
overallrevenueeventuallyand
toreachmorethan100million
peoplewithinsixmonths,with
output scaling to more than
2,000 shows in the same
period for India and global
markets, added sources who
didn'twanttobenamedasthe
deliberationsareprivate.

The AI-native unit brings
together writers working on
story and dialogue, film-
makersfrominstitutionssuch
as FTII shaping visual direc-
tion, and engineers from IITs
andNITsbuildingthesystems
that maintain narrative con-
tinuity across long-running
series. Sources said Kuku
expects thenewAIunit to cut
production costs for micro-
dramacontent to roughly 30–
50 per cent of comparable
production costs in China,
the world’s largest micro-
dramamarket.

Industry take
AI is influencing brands,n
discovery, and customers
today
Businesses need to lookn
beyond speed, scale and
efficiency to build
sustainable competitive
advantage using AI

Unified commerce will ben
important in ensuring
consistent experience
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touchpoints
Brands need to focus onn
lifetime value rather than
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‘Healthymode’ on
Share of healthy dishes risesn
from 5.3% to 7.5% in 2 yrs
Among users under 25, sharen
of healthy dishes grows from
3.9% to 6.4%
Bengaluru leads with highestn
share of healthy orders
6 in 10 customers return ton
order within a month

FORM NO. CAA. 2
[Pursuant to Section 230(3) of Companies Act, 2013 and Rules 6 and 7 of the Companies

(Compromises, Arrangements, and Amalgamations) Rules, 2016]
BEFORE THE NATIONAL COMPANY LAW TRIBUNAL,

DIVISION BENCH II, CHENNAI
COMPANY APPLICATION NO.CA(CAA) / 28 (CHE) / 2026

IN THE MATTER OF SECTION 230 READ WITH SECTION 232
OF THE COMPANIES ACT, 2013

AND
IN THE MATTER OF SCHEME OF ARRANGEMENT (Demerger)

BETWEEN
K.P. MANISH GLOBAL INGREDIENTS PRIVATE LIMITED (Demerged Company)

AND
KAWMAN PHARMA PRIVATE LIMITED (Resulting Company)

AND
THEIR RESPECTIVE MEMBERS & CREDITORS

K.P. MANISH GLOBAL INGREDIENTS PRIVATE LIMITED,
a Company incorporated under Companies Act, 1956,
having CIN U24297TN2007PTC065205 and its registered
office at 41 Raghunayakulu Street, Parktown, Chennai
600001 … First Applicant Company / Demerged Company

NOTICE AND ADVERTISEMENT OF NOTICE OF THE MEETING OF THE
UNSECURED CREDITORS OF THE COMPANY

Notice is hereby given that pursuant to the orders dated 13th July 2026 and 25th August 2026 (“Tribunal Order”), the
Chennai Bench II of the National Company Law Tribunal (“Tribunal”) has directed meeting of the unsecured creditors
of the Company (“Meeting”) to be convened and held for the purpose of considering, and if thought fit, approving
with or without modification(s), the proposed Scheme of Arrangement (Demerger) between K.P. MANISH GLOBAL
INGREDIENTS PRIVATE LIMITED (Demerged Company) and KAWMAN PHARMA PRIVATE LIMITED (Resulting
Company) and their respective members and Creditors (“Scheme”). under Sections 230 to 232 and other applicable
provisions of the Companies Act, 2013 (“Act”).
In pursuance of the Tribunal’s Order and as directed therein, and in compliance with the applicable provisions of the
Act, Notice is hereby given that the meeting of the unsecured creditors of the Company will be held as per the details
given under:

Sr.No. Meeting Day and Date of
Meetings

Time of Meeting
(IST)

Mode

1. Unsecured
Creditors

Saturday,
October 10, 2026

11:00 A.M. Through Video Conferencing (“VC”)
/ Other Audio Visual Means (“OAVM”)

The unsecured creditors of the company are requested to attend the meeting through VC / OAVM only. Further, the
facility for appointment of proxies will not be available for this meeting. The Scheme, if approved by requisite majority
by the unsecured creditors at the meeting in line with the provisions of the Companies Act 2013; will be subject to
subsequent approval of the Tribunal and such other approvals, permission, and sanctions of regulatory or other
authorities, as may be necessary.
The notice of the meeting which, inter alia, includes the Scheme, Statement under Sections 230 and 232 read with
Section 102 and other applicable provisions of the Companies Act, 2013 and Rule 6 of the Companies (Compromise,
Arrangement, and Amalgamations) Rules, 2016, is sent to the unsecured creditors, whose names is appearing as on
March 31, 2026.
The aforesaid notice and accompanying documents are also placed on the: (i) website of the Company and can
be accessed at www.kpmanish.com; (ii) website of Central Depository Services (India) Limited (“CDSL”) at
www.evotingindia.com, being the agency appointed by the company to provide the e–voting and other facilities for
convening of the Meeting of the Unsecured Creditors through remote e–voting, for participation in the Meeting through
VC/OAVM and e–voting at the Meeting;
If so desired, unsecured creditors may obtain a physical copy of the respective notices and the accompanying
documents, free of charge. A written request in this regard, may be addressed to the Company at
accounts@kpmanish.com.
Manner of casting vote(s) through e–voting and attending the meeting through VC/OAVM
The Company is providing to the unsecured creditors the facility to exercise their right to vote by electronic means, i.e.
remote e–voting and e–voting at the meeting (together referred to as “e–voting”). The process and manner of e–voting
and attending the meeting through VC/ OAVM is given in the “Notes” section of the notice of the meeting. The remote
e–voting timelines, and login details for e–voting and attending the meeting are as under:

Particulars Meeting of Unsecured Creditors

Cut–off Date for reckoning entitlement for e–voting
and attending the meeting

Tuesday, March 31, 2026

Commencement of remote e– voting Tuesday, October 6, 2026, at 9:00 a.m. (IST)

Conclusion of remote e–voting Friday, October 9, 2026, at 5:00 p.m. (IST)

User ID and Password Refer Instructions mentioned in the notice of the meeting.

Note: The remote e–voting facility will be disabled beyond the aforesaid date and time.
The unsecured creditors, who have cast their votes through “remote e–voting prior to the Meeting” may attend and
participate in the Meeting through Video Conferencing (“VC”) or Other Audio–Visual Means (“OAVM”); however, they
shall not be entitled to cast their vote again at the Meeting. Further, the eligible unsecured creditors, who have not cast
their votes through remote e–voting prior to the Meeting may attend and participate in the Meeting through VC/OAVM
and shall be entitled to cast their votes by way of e–voting during the Meeting.
A person whose name is recorded in the list of unsecured creditors available with the Company as on the cut–off date,
i.e., March 31, 2026 (“Cut–off Date”) only shall be entitled to exercise his / her / its voting rights on the resolution
proposed in the Notice and attend the Meeting of unsecured creditors of the Company. Unsecured creditors whose
email addresses are not available in the records of the Company may exercise their voting rights through e–voting and
attend the meeting, by following the instructions provided in the notice of the meeting.
The Tribunal has appointed Mr. L. N. Gupta, IAS(R) and Former Member NCLT as the Chairperson for the Meeting and
Mr. Kishore P, as the Scrutinizer for the Meeting.
The result of e–voting will be declared within 2 (two) days of the conclusion of the meeting and the same, along with
the consolidated Scrutinizer’s Report, will be placed on the website of the Company: accounts@kpmanish.com and
on the website of CDSL at www.evotingindia.com. The Company will also display the results on the notice board at
the Registered Office of the Company.
All grievances connected with the facility for voting by electronic means may be addressed to Mr. Rakesh Dalvi,
Sr. Manager, Central Depository Services (India) Limited (CDSL), A Wing, 25th Floor, Marathon Futurex, Mafatlal
Mill Compounds, N M Joshi Marg, Lower Parel (East), Mumbai – 400013 or send an email to helpdesk.
evoting@cdslindia.com or call Toll Free No. 1800 21 09911.
Dated September 8, 2026 Sd/–

Mr. L. N. Gupta,
Chairperson appointed for the Meeting of the

Unsecured Creditors of the Company
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Ecommarket looks atAI
todrivenext leg of growth
Executives says customer relevance, responsive supply chains are key
peerzada abrar
Bengaluru, 8 September

India’s ecommerce (ecom)
industry is entering a new
phase of growth where artifi-
cial intelligence (AI), unified
commerce, customer rel-
evance, and responsive
supply chains are becoming
critical to building sustain-
able businesses, according to
industry leaderswhospokeat
theIndiaE-CommerceForum
(IEF) 2026 event here.

“India’s ecom is no longer
a story about discounts and
deliveries. It’s about conver-
gence,withonlineandoline
blurring into one shopping
journey. AI is influencing
brands, discovery, and cus-
tomers today,” said Bhavesh
Pitroda, director and chief
executive oicer (CEO) of the
IMAGES group, which
organised the event around
thetheme“FromScale toSus-
tainable Advantage: Where
Commerce Leaders Shape
What’sNext”.

“The brands that win in
the next five years won’t be
the ones with the biggest
budgets, but those
that understand their cus-
tomers better than anyone
else,” he said.

As AI becomes embedded
across the consumer journey,
S Suryanarayanan, former
managing director (MD) and
CEO, Levi’s India, said busi-
nesses need to look beyond
speed, scale and eiciency to
buildsustainablecompetitive
advantage. “Consumer

behaviour is becoming
increasingly diicult to pre-
dict. Discovery, trial and pur-
chase can happen across
different channels, creating a
free movement between
them,” he said.

Building on the impor-
tance of trust in an increas-
ingly digital marketplace,
Dinesh Talera, CEO and
cofounder, Mysore Saree
Udyog, said heritage and
authenticity will remain cen-
tral toconsumerrelationships
even as discovery evolves.
“Theemotionalconnect, trust
inaheritagebrand, andauth-
enticityof theproductarenot
going to change. What will

change is how customers dis-
cover us,” he said. Talera said
unified commerce will be
important in ensuring a con-
sistentexperienceacrosscon-
sumer touchpoints.

Taking the discussion
from trust to long-term rel-
evance, Preeti Gupta, chief
business oicer (CBO), Van
Heusen Innerwear, Aditya
Birla Lifestyle Brands
Limited, said brands need to
focus on lifetime value rather
thanshort-termtransactions.
“Consumers will always be
attached to brands they trust
overa longerperiodof time. It
is important to focus on the
lifetime value of the con-

sumerandbuildasustainable
business rather than pursue
short-termgrowth,” she said.

The importance of speed
and convenience was further
underlined by PuspenMaity,
CEO, TechnoSport, who said
faster fulfilment is increas-
ingly becoming a consumer
expectation. “Speed is the
newdiscount.Delivery speed
hasbecomeanimportantpart
of the consumer’s decision-
making process, alongside
product discovery, reviews
andquality,” he said.

For categories involving
high-consideration pur-
chases, Vivek Mehta, CEO,
Urban Ladder, said physical
retail will continue to play an
important role in the con-
sumer journey. “It isnot really
about online versus oline.
Discovery happens predomi-
nantly online, experience
happens oline, and the con-
version can happen any-
where,” he said.

Turning to supply-chain
agilityandtheroleof technol-
ogy in responding to demand
signals, Sumit Jasoria,
cofounderandCEO,NEWME,
saidAI is becoming central to
productcreationanddemand
prediction. “The role of AI is
not limited to customer sup-
port. It is also transforming
areas such as design and
demand prediction,” he said.
He added that the ability to
respond quickly to changing
consumer demand will
increasingly separate suc-
cessfulcompanies fromthose
that lose relevance.

NIXI, APNICpartner
to strengthen internet
routing security
shivani shinde
Mumbai, 8 September

The National Internet
Exchange of India (NIXI) and
theAsiaPacific InternetCom-
munity (APNIC) on Tuesday
signed a memorandum of
understanding (MoU) aimed
at strengthening network
security and supporting ei-
cient internet network
operations inIndia.

As part of the
MoU, an APNIC
Resource Public
Key Infrastructure
(RPKI) repository
mirror will be hosted in
IndiaandmanagedbyNIXI.

Having a domestic
instanceof theAPNICserver
will help reduce latency and
improvenetwork resilience.
It will also be important
for the validation of IP
addresses inIndia.

“By having an instance of
the APNIC server in India is
significant. Practically the
validations will happen from
the server in India, which
means it will be much faster
and with lower latency and
improve resilience of ournet-
works,” said Sushil Pal, joint
secretary, Ministry of Elec-
tronics and Information

Technology(MeitY).
Thedeploymentof

an RPKI repository
mirror in India will
help improve access
to routing security

information.
The MoU will also

focus on increasing the
adoptionoftheIPv6protocol.
According to Devesh Tyagi,
chief executive oicer (CEO)
of NIXI, IPv6 penetration in
India is almost 80 per cent,
the highest in the Asia-
Pacific region.

Zomato’s healthy foodorders rise to 7.5%
udisha srivastav
NewDelhi, 8 September

Asconsumersincreasinglylean
towards nutritious food
options, the share of healthy
dishesorderedonfooddelivery
platformZomatohas grown to
7.5percentin2026comparedto
2024 when it was 5.3 per cent,
said Sahibjeet Singh Sawhney,
thecompany’smarketinghead.

The pace of adoption of
healthy food items is higher
amongtheyoungercohort.

Among users below 25, the
shareofhealthydishesordered

increased from 3.9 per cent to
6.4 per cent, representing 62
per cent relative growth. For
customers aged above 25, the

share rose from 5.7 per cent to
8.4 per cent, a 47 per cent
relativerise.

Speaking with Business

Standard, Sawhney said,
“Peoplearebecomingfarmore
consciousaboutwhatgoesinto
their food... As awareness
grows,weareseeingcustomers
increasingly seek healthier
options, and our role is to
respond to that demand
andmake those choices easier
todiscover.”

Currently, Zomato also has
a separate tab or feature called
‘HealthyMode,’which curates
restaurantsanddishesoffering
healthy food options. The
feature, launched in Septem-
ber lastyear.

KukuTechplans 1,000
hires forAI content push
peerzada abrar
Bengaluru, 8 September

Kuku Technologies, the
mobile-firstcontentcompany
behind Kuku TV and Kuku
FM, is scaling up a new AI-
native production unit with
1,000 hires by the end of the
currentfinancial year, aiming
to speed up content produc-
tionatafractionoftheconven-
tional cost, people familiar
withthemattersaid.

The company, which is
leading thewaveofmicrodra-
mas, or serialised short-form
video, has alreadyhired close
to200peoplefortheMumbai-
based unit, combining cre-
ative, technical and AI-first
talent, trimming production
costsandtimesignificantly.

Sources trackingKuku’sAI
efforts say the firm has been
quietly building aproprietary
AI Storytelling Stack, drawing
on years of operating experi-
ence, billions of user con-
sumption data points and
learnings from thousands of

content pieces. When con-
tacted,Kukudeclinedtocom-
mentonqueries.

Kuku expects its AI bet to
account for 80-90 per cent of
overallrevenueeventuallyand
toreachmorethan100million
peoplewithinsixmonths,with
output scaling to more than
2,000 shows in the same
period for India and global
markets, added sources who
didn'twanttobenamedasthe
deliberationsareprivate.

The AI-native unit brings
together writers working on
story and dialogue, film-
makersfrominstitutionssuch
as FTII shaping visual direc-
tion, and engineers from IITs
andNITsbuildingthesystems
that maintain narrative con-
tinuity across long-running
series. Sources said Kuku
expects thenewAIunit to cut
production costs for micro-
dramacontent to roughly 30–
50 per cent of comparable
production costs in China,
the world’s largest micro-
dramamarket.

Industry take
AI is influencing brands,n
discovery, and customers
today
Businesses need to lookn
beyond speed, scale and
efficiency to build
sustainable competitive
advantage using AI

Unified commerce will ben
important in ensuring
consistent experience
across consumer
touchpoints
Brands need to focus onn
lifetime value rather than
short-term transactions

‘Healthymode’ on
Share of healthy dishes risesn
from 5.3% to 7.5% in 2 yrs
Among users under 25, sharen
of healthy dishes grows from
3.9% to 6.4%
Bengaluru leads with highestn
share of healthy orders
6 in 10 customers return ton
order within a month

FORM NO. CAA. 2
[Pursuant to Section 230(3) of Companies Act, 2013 and Rules 6 and 7 of the Companies

(Compromises, Arrangements, and Amalgamations) Rules, 2016]
BEFORE THE NATIONAL COMPANY LAW TRIBUNAL,

DIVISION BENCH II, CHENNAI
COMPANY APPLICATION NO.CA(CAA) / 28 (CHE) / 2026

IN THE MATTER OF SECTION 230 READ WITH SECTION 232
OF THE COMPANIES ACT, 2013

AND
IN THE MATTER OF SCHEME OF ARRANGEMENT (Demerger)

BETWEEN
K.P. MANISH GLOBAL INGREDIENTS PRIVATE LIMITED (Demerged Company)

AND
KAWMAN PHARMA PRIVATE LIMITED (Resulting Company)

AND
THEIR RESPECTIVE MEMBERS & CREDITORS

K.P. MANISH GLOBAL INGREDIENTS PRIVATE LIMITED,
a Company incorporated under Companies Act, 1956,
having CIN U24297TN2007PTC065205 and its registered
office at 41 Raghunayakulu Street, Parktown, Chennai
600001 … First Applicant Company / Demerged Company

NOTICE AND ADVERTISEMENT OF NOTICE OF THE MEETING OF THE
UNSECURED CREDITORS OF THE COMPANY

Notice is hereby given that pursuant to the orders dated 13th July 2026 and 25th August 2026 (“Tribunal Order”), the
Chennai Bench II of the National Company Law Tribunal (“Tribunal”) has directed meeting of the unsecured creditors
of the Company (“Meeting”) to be convened and held for the purpose of considering, and if thought fit, approving
with or without modification(s), the proposed Scheme of Arrangement (Demerger) between K.P. MANISH GLOBAL
INGREDIENTS PRIVATE LIMITED (Demerged Company) and KAWMAN PHARMA PRIVATE LIMITED (Resulting
Company) and their respective members and Creditors (“Scheme”). under Sections 230 to 232 and other applicable
provisions of the Companies Act, 2013 (“Act”).
In pursuance of the Tribunal’s Order and as directed therein, and in compliance with the applicable provisions of the
Act, Notice is hereby given that the meeting of the unsecured creditors of the Company will be held as per the details
given under:

Sr.No. Meeting Day and Date of
Meetings

Time of Meeting
(IST)

Mode

1. Unsecured
Creditors

Saturday,
October 10, 2026

11:00 A.M. Through Video Conferencing (“VC”)
/ Other Audio Visual Means (“OAVM”)

The unsecured creditors of the company are requested to attend the meeting through VC / OAVM only. Further, the
facility for appointment of proxies will not be available for this meeting. The Scheme, if approved by requisite majority
by the unsecured creditors at the meeting in line with the provisions of the Companies Act 2013; will be subject to
subsequent approval of the Tribunal and such other approvals, permission, and sanctions of regulatory or other
authorities, as may be necessary.
The notice of the meeting which, inter alia, includes the Scheme, Statement under Sections 230 and 232 read with
Section 102 and other applicable provisions of the Companies Act, 2013 and Rule 6 of the Companies (Compromise,
Arrangement, and Amalgamations) Rules, 2016, is sent to the unsecured creditors, whose names is appearing as on
March 31, 2026.
The aforesaid notice and accompanying documents are also placed on the: (i) website of the Company and can
be accessed at www.kpmanish.com; (ii) website of Central Depository Services (India) Limited (“CDSL”) at
www.evotingindia.com, being the agency appointed by the company to provide the e–voting and other facilities for
convening of the Meeting of the Unsecured Creditors through remote e–voting, for participation in the Meeting through
VC/OAVM and e–voting at the Meeting;
If so desired, unsecured creditors may obtain a physical copy of the respective notices and the accompanying
documents, free of charge. A written request in this regard, may be addressed to the Company at
accounts@kpmanish.com.
Manner of casting vote(s) through e–voting and attending the meeting through VC/OAVM
The Company is providing to the unsecured creditors the facility to exercise their right to vote by electronic means, i.e.
remote e–voting and e–voting at the meeting (together referred to as “e–voting”). The process and manner of e–voting
and attending the meeting through VC/ OAVM is given in the “Notes” section of the notice of the meeting. The remote
e–voting timelines, and login details for e–voting and attending the meeting are as under:

Particulars Meeting of Unsecured Creditors

Cut–off Date for reckoning entitlement for e–voting
and attending the meeting

Tuesday, March 31, 2026

Commencement of remote e– voting Tuesday, October 6, 2026, at 9:00 a.m. (IST)

Conclusion of remote e–voting Friday, October 9, 2026, at 5:00 p.m. (IST)

User ID and Password Refer Instructions mentioned in the notice of the meeting.

Note: The remote e–voting facility will be disabled beyond the aforesaid date and time.
The unsecured creditors, who have cast their votes through “remote e–voting prior to the Meeting” may attend and
participate in the Meeting through Video Conferencing (“VC”) or Other Audio–Visual Means (“OAVM”); however, they
shall not be entitled to cast their vote again at the Meeting. Further, the eligible unsecured creditors, who have not cast
their votes through remote e–voting prior to the Meeting may attend and participate in the Meeting through VC/OAVM
and shall be entitled to cast their votes by way of e–voting during the Meeting.
A person whose name is recorded in the list of unsecured creditors available with the Company as on the cut–off date,
i.e., March 31, 2026 (“Cut–off Date”) only shall be entitled to exercise his / her / its voting rights on the resolution
proposed in the Notice and attend the Meeting of unsecured creditors of the Company. Unsecured creditors whose
email addresses are not available in the records of the Company may exercise their voting rights through e–voting and
attend the meeting, by following the instructions provided in the notice of the meeting.
The Tribunal has appointed Mr. L. N. Gupta, IAS(R) and Former Member NCLT as the Chairperson for the Meeting and
Mr. Kishore P, as the Scrutinizer for the Meeting.
The result of e–voting will be declared within 2 (two) days of the conclusion of the meeting and the same, along with
the consolidated Scrutinizer’s Report, will be placed on the website of the Company: accounts@kpmanish.com and
on the website of CDSL at www.evotingindia.com. The Company will also display the results on the notice board at
the Registered Office of the Company.
All grievances connected with the facility for voting by electronic means may be addressed to Mr. Rakesh Dalvi,
Sr. Manager, Central Depository Services (India) Limited (CDSL), A Wing, 25th Floor, Marathon Futurex, Mafatlal
Mill Compounds, N M Joshi Marg, Lower Parel (East), Mumbai – 400013 or send an email to helpdesk.
evoting@cdslindia.com or call Toll Free No. 1800 21 09911.
Dated September 8, 2026 Sd/–

Mr. L. N. Gupta,
Chairperson appointed for the Meeting of the

Unsecured Creditors of the Company
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Ecommarket looks atAI
todrivenext leg of growth
Executives says customer relevance, responsive supply chains are key
peerzada abrar
Bengaluru, 8 September

India’s ecommerce (ecom)
industry is entering a new
phase of growth where artifi-
cial intelligence (AI), unified
commerce, customer rel-
evance, and responsive
supply chains are becoming
critical to building sustain-
able businesses, according to
industry leaderswhospokeat
theIndiaE-CommerceForum
(IEF) 2026 event here.

“India’s ecom is no longer
a story about discounts and
deliveries. It’s about conver-
gence,withonlineandoline
blurring into one shopping
journey. AI is influencing
brands, discovery, and cus-
tomers today,” said Bhavesh
Pitroda, director and chief
executive oicer (CEO) of the
IMAGES group, which
organised the event around
thetheme“FromScale toSus-
tainable Advantage: Where
Commerce Leaders Shape
What’sNext”.

“The brands that win in
the next five years won’t be
the ones with the biggest
budgets, but those
that understand their cus-
tomers better than anyone
else,” he said.

As AI becomes embedded
across the consumer journey,
S Suryanarayanan, former
managing director (MD) and
CEO, Levi’s India, said busi-
nesses need to look beyond
speed, scale and eiciency to
buildsustainablecompetitive
advantage. “Consumer

behaviour is becoming
increasingly diicult to pre-
dict. Discovery, trial and pur-
chase can happen across
different channels, creating a
free movement between
them,” he said.

Building on the impor-
tance of trust in an increas-
ingly digital marketplace,
Dinesh Talera, CEO and
cofounder, Mysore Saree
Udyog, said heritage and
authenticity will remain cen-
tral toconsumerrelationships
even as discovery evolves.
“Theemotionalconnect, trust
inaheritagebrand, andauth-
enticityof theproductarenot
going to change. What will

change is how customers dis-
cover us,” he said. Talera said
unified commerce will be
important in ensuring a con-
sistentexperienceacrosscon-
sumer touchpoints.

Taking the discussion
from trust to long-term rel-
evance, Preeti Gupta, chief
business oicer (CBO), Van
Heusen Innerwear, Aditya
Birla Lifestyle Brands
Limited, said brands need to
focus on lifetime value rather
thanshort-termtransactions.
“Consumers will always be
attached to brands they trust
overa longerperiodof time. It
is important to focus on the
lifetime value of the con-

sumerandbuildasustainable
business rather than pursue
short-termgrowth,” she said.

The importance of speed
and convenience was further
underlined by PuspenMaity,
CEO, TechnoSport, who said
faster fulfilment is increas-
ingly becoming a consumer
expectation. “Speed is the
newdiscount.Delivery speed
hasbecomeanimportantpart
of the consumer’s decision-
making process, alongside
product discovery, reviews
andquality,” he said.

For categories involving
high-consideration pur-
chases, Vivek Mehta, CEO,
Urban Ladder, said physical
retail will continue to play an
important role in the con-
sumer journey. “It isnot really
about online versus oline.
Discovery happens predomi-
nantly online, experience
happens oline, and the con-
version can happen any-
where,” he said.

Turning to supply-chain
agilityandtheroleof technol-
ogy in responding to demand
signals, Sumit Jasoria,
cofounderandCEO,NEWME,
saidAI is becoming central to
productcreationanddemand
prediction. “The role of AI is
not limited to customer sup-
port. It is also transforming
areas such as design and
demand prediction,” he said.
He added that the ability to
respond quickly to changing
consumer demand will
increasingly separate suc-
cessfulcompanies fromthose
that lose relevance.

NIXI, APNICpartner
to strengthen internet
routing security
shivani shinde
Mumbai, 8 September

The National Internet
Exchange of India (NIXI) and
theAsiaPacific InternetCom-
munity (APNIC) on Tuesday
signed a memorandum of
understanding (MoU) aimed
at strengthening network
security and supporting ei-
cient internet network
operations inIndia.

As part of the
MoU, an APNIC
Resource Public
Key Infrastructure
(RPKI) repository
mirror will be hosted in
IndiaandmanagedbyNIXI.

Having a domestic
instanceof theAPNICserver
will help reduce latency and
improvenetwork resilience.
It will also be important
for the validation of IP
addresses inIndia.

“By having an instance of
the APNIC server in India is
significant. Practically the
validations will happen from
the server in India, which
means it will be much faster
and with lower latency and
improve resilience of ournet-
works,” said Sushil Pal, joint
secretary, Ministry of Elec-
tronics and Information

Technology(MeitY).
Thedeploymentof

an RPKI repository
mirror in India will
help improve access
to routing security

information.
The MoU will also

focus on increasing the
adoptionoftheIPv6protocol.
According to Devesh Tyagi,
chief executive oicer (CEO)
of NIXI, IPv6 penetration in
India is almost 80 per cent,
the highest in the Asia-
Pacific region.

Zomato’s healthy foodorders rise to 7.5%
udisha srivastav
NewDelhi, 8 September

Asconsumersincreasinglylean
towards nutritious food
options, the share of healthy
dishesorderedonfooddelivery
platformZomatohas grown to
7.5percentin2026comparedto
2024 when it was 5.3 per cent,
said Sahibjeet Singh Sawhney,
thecompany’smarketinghead.

The pace of adoption of
healthy food items is higher
amongtheyoungercohort.

Among users below 25, the
shareofhealthydishesordered

increased from 3.9 per cent to
6.4 per cent, representing 62
per cent relative growth. For
customers aged above 25, the

share rose from 5.7 per cent to
8.4 per cent, a 47 per cent
relativerise.

Speaking with Business

Standard, Sawhney said,
“Peoplearebecomingfarmore
consciousaboutwhatgoesinto
their food... As awareness
grows,weareseeingcustomers
increasingly seek healthier
options, and our role is to
respond to that demand
andmake those choices easier
todiscover.”

Currently, Zomato also has
a separate tab or feature called
‘HealthyMode,’which curates
restaurantsanddishesoffering
healthy food options. The
feature, launched in Septem-
ber lastyear.

KukuTechplans 1,000
hires forAI content push
peerzada abrar
Bengaluru, 8 September

Kuku Technologies, the
mobile-firstcontentcompany
behind Kuku TV and Kuku
FM, is scaling up a new AI-
native production unit with
1,000 hires by the end of the
currentfinancial year, aiming
to speed up content produc-
tionatafractionoftheconven-
tional cost, people familiar
withthemattersaid.

The company, which is
leading thewaveofmicrodra-
mas, or serialised short-form
video, has alreadyhired close
to200peoplefortheMumbai-
based unit, combining cre-
ative, technical and AI-first
talent, trimming production
costsandtimesignificantly.

Sources trackingKuku’sAI
efforts say the firm has been
quietly building aproprietary
AI Storytelling Stack, drawing
on years of operating experi-
ence, billions of user con-
sumption data points and
learnings from thousands of

content pieces. When con-
tacted,Kukudeclinedtocom-
mentonqueries.

Kuku expects its AI bet to
account for 80-90 per cent of
overallrevenueeventuallyand
toreachmorethan100million
peoplewithinsixmonths,with
output scaling to more than
2,000 shows in the same
period for India and global
markets, added sources who
didn'twanttobenamedasthe
deliberationsareprivate.

The AI-native unit brings
together writers working on
story and dialogue, film-
makersfrominstitutionssuch
as FTII shaping visual direc-
tion, and engineers from IITs
andNITsbuildingthesystems
that maintain narrative con-
tinuity across long-running
series. Sources said Kuku
expects thenewAIunit to cut
production costs for micro-
dramacontent to roughly 30–
50 per cent of comparable
production costs in China,
the world’s largest micro-
dramamarket.
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Industry take
AI is influencing brands,n
discovery, and customers
today
Businesses need to lookn
beyond speed, scale and
efficiency to build
sustainable competitive
advantage using AI

Unified commerce will ben
important in ensuring
consistent experience
across consumer
touchpoints
Brands need to focus onn
lifetime value rather than
short-term transactions

‘Healthymode’ on
Share of healthy dishes risesn
from 5.3% to 7.5% in 2 yrs
Among users under 25, sharen
of healthy dishes grows from
3.9% to 6.4%
Bengaluru leads with highestn
share of healthy orders
6 in 10 customers return ton
order within a month

FORM NO. CAA. 2
[Pursuant to Section 230(3) of Companies Act, 2013 and Rules 6 and 7 of the Companies

(Compromises, Arrangements, and Amalgamations) Rules, 2016]
BEFORE THE NATIONAL COMPANY LAW TRIBUNAL,

DIVISION BENCH II, CHENNAI
COMPANY APPLICATION NO.CA(CAA) / 28 (CHE) / 2026

IN THE MATTER OF SECTION 230 READ WITH SECTION 232
OF THE COMPANIES ACT, 2013

AND
IN THE MATTER OF SCHEME OF ARRANGEMENT (Demerger)

BETWEEN
K.P. MANISH GLOBAL INGREDIENTS PRIVATE LIMITED (Demerged Company)

AND
KAWMAN PHARMA PRIVATE LIMITED (Resulting Company)

AND
THEIR RESPECTIVE MEMBERS & CREDITORS

K.P. MANISH GLOBAL INGREDIENTS PRIVATE LIMITED,
a Company incorporated under Companies Act, 1956,
having CIN U24297TN2007PTC065205 and its registered
office at 41 Raghunayakulu Street, Parktown, Chennai
600001 … First Applicant Company / Demerged Company

NOTICE AND ADVERTISEMENT OF NOTICE OF THE MEETING OF THE
UNSECURED CREDITORS OF THE COMPANY

Notice is hereby given that pursuant to the orders dated 13th July 2026 and 25th August 2026 (“Tribunal Order”), the
Chennai Bench II of the National Company Law Tribunal (“Tribunal”) has directed meeting of the unsecured creditors
of the Company (“Meeting”) to be convened and held for the purpose of considering, and if thought fit, approving
with or without modification(s), the proposed Scheme of Arrangement (Demerger) between K.P. MANISH GLOBAL
INGREDIENTS PRIVATE LIMITED (Demerged Company) and KAWMAN PHARMA PRIVATE LIMITED (Resulting
Company) and their respective members and Creditors (“Scheme”). under Sections 230 to 232 and other applicable
provisions of the Companies Act, 2013 (“Act”).
In pursuance of the Tribunal’s Order and as directed therein, and in compliance with the applicable provisions of the
Act, Notice is hereby given that the meeting of the unsecured creditors of the Company will be held as per the details
given under:

Sr.No. Meeting Day and Date of
Meetings

Time of Meeting
(IST)

Mode

1. Unsecured
Creditors

Saturday,
October 10, 2026

11:00 A.M. Through Video Conferencing (“VC”)
/ Other Audio Visual Means (“OAVM”)

The unsecured creditors of the company are requested to attend the meeting through VC / OAVM only. Further, the
facility for appointment of proxies will not be available for this meeting. The Scheme, if approved by requisite majority
by the unsecured creditors at the meeting in line with the provisions of the Companies Act 2013; will be subject to
subsequent approval of the Tribunal and such other approvals, permission, and sanctions of regulatory or other
authorities, as may be necessary.
The notice of the meeting which, inter alia, includes the Scheme, Statement under Sections 230 and 232 read with
Section 102 and other applicable provisions of the Companies Act, 2013 and Rule 6 of the Companies (Compromise,
Arrangement, and Amalgamations) Rules, 2016, is sent to the unsecured creditors, whose names is appearing as on
March 31, 2026.
The aforesaid notice and accompanying documents are also placed on the: (i) website of the Company and can
be accessed at www.kpmanish.com; (ii) website of Central Depository Services (India) Limited (“CDSL”) at
www.evotingindia.com, being the agency appointed by the company to provide the e–voting and other facilities for
convening of the Meeting of the Unsecured Creditors through remote e–voting, for participation in the Meeting through
VC/OAVM and e–voting at the Meeting;
If so desired, unsecured creditors may obtain a physical copy of the respective notices and the accompanying
documents, free of charge. A written request in this regard, may be addressed to the Company at
accounts@kpmanish.com.
Manner of casting vote(s) through e–voting and attending the meeting through VC/OAVM
The Company is providing to the unsecured creditors the facility to exercise their right to vote by electronic means, i.e.
remote e–voting and e–voting at the meeting (together referred to as “e–voting”). The process and manner of e–voting
and attending the meeting through VC/ OAVM is given in the “Notes” section of the notice of the meeting. The remote
e–voting timelines, and login details for e–voting and attending the meeting are as under:

Particulars Meeting of Unsecured Creditors

Cut–off Date for reckoning entitlement for e–voting
and attending the meeting

Tuesday, March 31, 2026

Commencement of remote e– voting Tuesday, October 6, 2026, at 9:00 a.m. (IST)

Conclusion of remote e–voting Friday, October 9, 2026, at 5:00 p.m. (IST)

User ID and Password Refer Instructions mentioned in the notice of the meeting.

Note: The remote e–voting facility will be disabled beyond the aforesaid date and time.
The unsecured creditors, who have cast their votes through “remote e–voting prior to the Meeting” may attend and
participate in the Meeting through Video Conferencing (“VC”) or Other Audio–Visual Means (“OAVM”); however, they
shall not be entitled to cast their vote again at the Meeting. Further, the eligible unsecured creditors, who have not cast
their votes through remote e–voting prior to the Meeting may attend and participate in the Meeting through VC/OAVM
and shall be entitled to cast their votes by way of e–voting during the Meeting.
A person whose name is recorded in the list of unsecured creditors available with the Company as on the cut–off date,
i.e., March 31, 2026 (“Cut–off Date”) only shall be entitled to exercise his / her / its voting rights on the resolution
proposed in the Notice and attend the Meeting of unsecured creditors of the Company. Unsecured creditors whose
email addresses are not available in the records of the Company may exercise their voting rights through e–voting and
attend the meeting, by following the instructions provided in the notice of the meeting.
The Tribunal has appointed Mr. L. N. Gupta, IAS(R) and Former Member NCLT as the Chairperson for the Meeting and
Mr. Kishore P, as the Scrutinizer for the Meeting.
The result of e–voting will be declared within 2 (two) days of the conclusion of the meeting and the same, along with
the consolidated Scrutinizer’s Report, will be placed on the website of the Company: accounts@kpmanish.com and
on the website of CDSL at www.evotingindia.com. The Company will also display the results on the notice board at
the Registered Office of the Company.
All grievances connected with the facility for voting by electronic means may be addressed to Mr. Rakesh Dalvi,
Sr. Manager, Central Depository Services (India) Limited (CDSL), A Wing, 25th Floor, Marathon Futurex, Mafatlal
Mill Compounds, N M Joshi Marg, Lower Parel (East), Mumbai – 400013 or send an email to helpdesk.
evoting@cdslindia.com or call Toll Free No. 1800 21 09911.
Dated September 8, 2026 Sd/–

Mr. L. N. Gupta,
Chairperson appointed for the Meeting of the

Unsecured Creditors of the Company
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Ecommarket looks atAI
todrivenext leg of growth
Executives says customer relevance, responsive supply chains are key
peerzada abrar
Bengaluru, 8 September

India’s ecommerce (ecom)
industry is entering a new
phase of growth where artifi-
cial intelligence (AI), unified
commerce, customer rel-
evance, and responsive
supply chains are becoming
critical to building sustain-
able businesses, according to
industry leaderswhospokeat
theIndiaE-CommerceForum
(IEF) 2026 event here.

“India’s ecom is no longer
a story about discounts and
deliveries. It’s about conver-
gence,withonlineandoline
blurring into one shopping
journey. AI is influencing
brands, discovery, and cus-
tomers today,” said Bhavesh
Pitroda, director and chief
executive oicer (CEO) of the
IMAGES group, which
organised the event around
thetheme“FromScale toSus-
tainable Advantage: Where
Commerce Leaders Shape
What’sNext”.

“The brands that win in
the next five years won’t be
the ones with the biggest
budgets, but those
that understand their cus-
tomers better than anyone
else,” he said.

As AI becomes embedded
across the consumer journey,
S Suryanarayanan, former
managing director (MD) and
CEO, Levi’s India, said busi-
nesses need to look beyond
speed, scale and eiciency to
buildsustainablecompetitive
advantage. “Consumer

behaviour is becoming
increasingly diicult to pre-
dict. Discovery, trial and pur-
chase can happen across
different channels, creating a
free movement between
them,” he said.

Building on the impor-
tance of trust in an increas-
ingly digital marketplace,
Dinesh Talera, CEO and
cofounder, Mysore Saree
Udyog, said heritage and
authenticity will remain cen-
tral toconsumerrelationships
even as discovery evolves.
“Theemotionalconnect, trust
inaheritagebrand, andauth-
enticityof theproductarenot
going to change. What will

change is how customers dis-
cover us,” he said. Talera said
unified commerce will be
important in ensuring a con-
sistentexperienceacrosscon-
sumer touchpoints.

Taking the discussion
from trust to long-term rel-
evance, Preeti Gupta, chief
business oicer (CBO), Van
Heusen Innerwear, Aditya
Birla Lifestyle Brands
Limited, said brands need to
focus on lifetime value rather
thanshort-termtransactions.
“Consumers will always be
attached to brands they trust
overa longerperiodof time. It
is important to focus on the
lifetime value of the con-

sumerandbuildasustainable
business rather than pursue
short-termgrowth,” she said.

The importance of speed
and convenience was further
underlined by PuspenMaity,
CEO, TechnoSport, who said
faster fulfilment is increas-
ingly becoming a consumer
expectation. “Speed is the
newdiscount.Delivery speed
hasbecomeanimportantpart
of the consumer’s decision-
making process, alongside
product discovery, reviews
andquality,” he said.

For categories involving
high-consideration pur-
chases, Vivek Mehta, CEO,
Urban Ladder, said physical
retail will continue to play an
important role in the con-
sumer journey. “It isnot really
about online versus oline.
Discovery happens predomi-
nantly online, experience
happens oline, and the con-
version can happen any-
where,” he said.

Turning to supply-chain
agilityandtheroleof technol-
ogy in responding to demand
signals, Sumit Jasoria,
cofounderandCEO,NEWME,
saidAI is becoming central to
productcreationanddemand
prediction. “The role of AI is
not limited to customer sup-
port. It is also transforming
areas such as design and
demand prediction,” he said.
He added that the ability to
respond quickly to changing
consumer demand will
increasingly separate suc-
cessfulcompanies fromthose
that lose relevance.

NIXI, APNICpartner
to strengthen internet
routing security
shivani shinde
Mumbai, 8 September

The National Internet
Exchange of India (NIXI) and
theAsiaPacific InternetCom-
munity (APNIC) on Tuesday
signed a memorandum of
understanding (MoU) aimed
at strengthening network
security and supporting ei-
cient internet network
operations inIndia.

As part of the
MoU, an APNIC
Resource Public
Key Infrastructure
(RPKI) repository
mirror will be hosted in
IndiaandmanagedbyNIXI.

Having a domestic
instanceof theAPNICserver
will help reduce latency and
improvenetwork resilience.
It will also be important
for the validation of IP
addresses inIndia.

“By having an instance of
the APNIC server in India is
significant. Practically the
validations will happen from
the server in India, which
means it will be much faster
and with lower latency and
improve resilience of ournet-
works,” said Sushil Pal, joint
secretary, Ministry of Elec-
tronics and Information

Technology(MeitY).
Thedeploymentof

an RPKI repository
mirror in India will
help improve access
to routing security

information.
The MoU will also

focus on increasing the
adoptionoftheIPv6protocol.
According to Devesh Tyagi,
chief executive oicer (CEO)
of NIXI, IPv6 penetration in
India is almost 80 per cent,
the highest in the Asia-
Pacific region.

Zomato’s healthy foodorders rise to 7.5%
udisha srivastav
NewDelhi, 8 September

Asconsumersincreasinglylean
towards nutritious food
options, the share of healthy
dishesorderedonfooddelivery
platformZomatohas grown to
7.5percentin2026comparedto
2024 when it was 5.3 per cent,
said Sahibjeet Singh Sawhney,
thecompany’smarketinghead.

The pace of adoption of
healthy food items is higher
amongtheyoungercohort.

Among users below 25, the
shareofhealthydishesordered

increased from 3.9 per cent to
6.4 per cent, representing 62
per cent relative growth. For
customers aged above 25, the

share rose from 5.7 per cent to
8.4 per cent, a 47 per cent
relativerise.

Speaking with Business

Standard, Sawhney said,
“Peoplearebecomingfarmore
consciousaboutwhatgoesinto
their food... As awareness
grows,weareseeingcustomers
increasingly seek healthier
options, and our role is to
respond to that demand
andmake those choices easier
todiscover.”

Currently, Zomato also has
a separate tab or feature called
‘HealthyMode,’which curates
restaurantsanddishesoffering
healthy food options. The
feature, launched in Septem-
ber lastyear.

KukuTechplans 1,000
hires forAI content push
peerzada abrar
Bengaluru, 8 September

Kuku Technologies, the
mobile-firstcontentcompany
behind Kuku TV and Kuku
FM, is scaling up a new AI-
native production unit with
1,000 hires by the end of the
currentfinancial year, aiming
to speed up content produc-
tionatafractionoftheconven-
tional cost, people familiar
withthemattersaid.

The company, which is
leading thewaveofmicrodra-
mas, or serialised short-form
video, has alreadyhired close
to200peoplefortheMumbai-
based unit, combining cre-
ative, technical and AI-first
talent, trimming production
costsandtimesignificantly.

Sources trackingKuku’sAI
efforts say the firm has been
quietly building aproprietary
AI Storytelling Stack, drawing
on years of operating experi-
ence, billions of user con-
sumption data points and
learnings from thousands of

content pieces. When con-
tacted,Kukudeclinedtocom-
mentonqueries.

Kuku expects its AI bet to
account for 80-90 per cent of
overallrevenueeventuallyand
toreachmorethan100million
peoplewithinsixmonths,with
output scaling to more than
2,000 shows in the same
period for India and global
markets, added sources who
didn'twanttobenamedasthe
deliberationsareprivate.

The AI-native unit brings
together writers working on
story and dialogue, film-
makersfrominstitutionssuch
as FTII shaping visual direc-
tion, and engineers from IITs
andNITsbuildingthesystems
that maintain narrative con-
tinuity across long-running
series. Sources said Kuku
expects thenewAIunit to cut
production costs for micro-
dramacontent to roughly 30–
50 per cent of comparable
production costs in China,
the world’s largest micro-
dramamarket.
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AI is influencing brands,n
discovery, and customers
today
Businesses need to lookn
beyond speed, scale and
efficiency to build
sustainable competitive
advantage using AI

Unified commerce will ben
important in ensuring
consistent experience
across consumer
touchpoints
Brands need to focus onn
lifetime value rather than
short-term transactions

‘Healthymode’ on
Share of healthy dishes risesn
from 5.3% to 7.5% in 2 yrs
Among users under 25, sharen
of healthy dishes grows from
3.9% to 6.4%
Bengaluru leads with highestn
share of healthy orders
6 in 10 customers return ton
order within a month

FORM NO. CAA. 2
[Pursuant to Section 230(3) of Companies Act, 2013 and Rules 6 and 7 of the Companies

(Compromises, Arrangements, and Amalgamations) Rules, 2016]
BEFORE THE NATIONAL COMPANY LAW TRIBUNAL,

DIVISION BENCH II, CHENNAI
COMPANY APPLICATION NO.CA(CAA) / 28 (CHE) / 2026

IN THE MATTER OF SECTION 230 READ WITH SECTION 232
OF THE COMPANIES ACT, 2013

AND
IN THE MATTER OF SCHEME OF ARRANGEMENT (Demerger)

BETWEEN
K.P. MANISH GLOBAL INGREDIENTS PRIVATE LIMITED (Demerged Company)

AND
KAWMAN PHARMA PRIVATE LIMITED (Resulting Company)

AND
THEIR RESPECTIVE MEMBERS & CREDITORS

K.P. MANISH GLOBAL INGREDIENTS PRIVATE LIMITED,
a Company incorporated under Companies Act, 1956,
having CIN U24297TN2007PTC065205 and its registered
office at 41 Raghunayakulu Street, Parktown, Chennai
600001 … First Applicant Company / Demerged Company

NOTICE AND ADVERTISEMENT OF NOTICE OF THE MEETING OF THE
UNSECURED CREDITORS OF THE COMPANY

Notice is hereby given that pursuant to the orders dated 13th July 2026 and 25th August 2026 (“Tribunal Order”), the
Chennai Bench II of the National Company Law Tribunal (“Tribunal”) has directed meeting of the unsecured creditors
of the Company (“Meeting”) to be convened and held for the purpose of considering, and if thought fit, approving
with or without modification(s), the proposed Scheme of Arrangement (Demerger) between K.P. MANISH GLOBAL
INGREDIENTS PRIVATE LIMITED (Demerged Company) and KAWMAN PHARMA PRIVATE LIMITED (Resulting
Company) and their respective members and Creditors (“Scheme”). under Sections 230 to 232 and other applicable
provisions of the Companies Act, 2013 (“Act”).
In pursuance of the Tribunal’s Order and as directed therein, and in compliance with the applicable provisions of the
Act, Notice is hereby given that the meeting of the unsecured creditors of the Company will be held as per the details
given under:

Sr.No. Meeting Day and Date of
Meetings

Time of Meeting
(IST)

Mode

1. Unsecured
Creditors

Saturday,
October 10, 2026

11:00 A.M. Through Video Conferencing (“VC”)
/ Other Audio Visual Means (“OAVM”)

The unsecured creditors of the company are requested to attend the meeting through VC / OAVM only. Further, the
facility for appointment of proxies will not be available for this meeting. The Scheme, if approved by requisite majority
by the unsecured creditors at the meeting in line with the provisions of the Companies Act 2013; will be subject to
subsequent approval of the Tribunal and such other approvals, permission, and sanctions of regulatory or other
authorities, as may be necessary.
The notice of the meeting which, inter alia, includes the Scheme, Statement under Sections 230 and 232 read with
Section 102 and other applicable provisions of the Companies Act, 2013 and Rule 6 of the Companies (Compromise,
Arrangement, and Amalgamations) Rules, 2016, is sent to the unsecured creditors, whose names is appearing as on
March 31, 2026.
The aforesaid notice and accompanying documents are also placed on the: (i) website of the Company and can
be accessed at www.kpmanish.com; (ii) website of Central Depository Services (India) Limited (“CDSL”) at
www.evotingindia.com, being the agency appointed by the company to provide the e–voting and other facilities for
convening of the Meeting of the Unsecured Creditors through remote e–voting, for participation in the Meeting through
VC/OAVM and e–voting at the Meeting;
If so desired, unsecured creditors may obtain a physical copy of the respective notices and the accompanying
documents, free of charge. A written request in this regard, may be addressed to the Company at
accounts@kpmanish.com.
Manner of casting vote(s) through e–voting and attending the meeting through VC/OAVM
The Company is providing to the unsecured creditors the facility to exercise their right to vote by electronic means, i.e.
remote e–voting and e–voting at the meeting (together referred to as “e–voting”). The process and manner of e–voting
and attending the meeting through VC/ OAVM is given in the “Notes” section of the notice of the meeting. The remote
e–voting timelines, and login details for e–voting and attending the meeting are as under:

Particulars Meeting of Unsecured Creditors

Cut–off Date for reckoning entitlement for e–voting
and attending the meeting

Tuesday, March 31, 2026

Commencement of remote e– voting Tuesday, October 6, 2026, at 9:00 a.m. (IST)

Conclusion of remote e–voting Friday, October 9, 2026, at 5:00 p.m. (IST)

User ID and Password Refer Instructions mentioned in the notice of the meeting.

Note: The remote e–voting facility will be disabled beyond the aforesaid date and time.
The unsecured creditors, who have cast their votes through “remote e–voting prior to the Meeting” may attend and
participate in the Meeting through Video Conferencing (“VC”) or Other Audio–Visual Means (“OAVM”); however, they
shall not be entitled to cast their vote again at the Meeting. Further, the eligible unsecured creditors, who have not cast
their votes through remote e–voting prior to the Meeting may attend and participate in the Meeting through VC/OAVM
and shall be entitled to cast their votes by way of e–voting during the Meeting.
A person whose name is recorded in the list of unsecured creditors available with the Company as on the cut–off date,
i.e., March 31, 2026 (“Cut–off Date”) only shall be entitled to exercise his / her / its voting rights on the resolution
proposed in the Notice and attend the Meeting of unsecured creditors of the Company. Unsecured creditors whose
email addresses are not available in the records of the Company may exercise their voting rights through e–voting and
attend the meeting, by following the instructions provided in the notice of the meeting.
The Tribunal has appointed Mr. L. N. Gupta, IAS(R) and Former Member NCLT as the Chairperson for the Meeting and
Mr. Kishore P, as the Scrutinizer for the Meeting.
The result of e–voting will be declared within 2 (two) days of the conclusion of the meeting and the same, along with
the consolidated Scrutinizer’s Report, will be placed on the website of the Company: accounts@kpmanish.com and
on the website of CDSL at www.evotingindia.com. The Company will also display the results on the notice board at
the Registered Office of the Company.
All grievances connected with the facility for voting by electronic means may be addressed to Mr. Rakesh Dalvi,
Sr. Manager, Central Depository Services (India) Limited (CDSL), A Wing, 25th Floor, Marathon Futurex, Mafatlal
Mill Compounds, N M Joshi Marg, Lower Parel (East), Mumbai – 400013 or send an email to helpdesk.
evoting@cdslindia.com or call Toll Free No. 1800 21 09911.
Dated September 8, 2026 Sd/–

Mr. L. N. Gupta,
Chairperson appointed for the Meeting of the

Unsecured Creditors of the Company
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Ecommarket looks atAI
todrivenext leg of growth
Executives says customer relevance, responsive supply chains are key
peerzada abrar
Bengaluru, 8 September

India’s ecommerce (ecom)
industry is entering a new
phase of growth where artifi-
cial intelligence (AI), unified
commerce, customer rel-
evance, and responsive
supply chains are becoming
critical to building sustain-
able businesses, according to
industry leaderswhospokeat
theIndiaE-CommerceForum
(IEF) 2026 event here.

“India’s ecom is no longer
a story about discounts and
deliveries. It’s about conver-
gence,withonlineandoline
blurring into one shopping
journey. AI is influencing
brands, discovery, and cus-
tomers today,” said Bhavesh
Pitroda, director and chief
executive oicer (CEO) of the
IMAGES group, which
organised the event around
thetheme“FromScale toSus-
tainable Advantage: Where
Commerce Leaders Shape
What’sNext”.

“The brands that win in
the next five years won’t be
the ones with the biggest
budgets, but those
that understand their cus-
tomers better than anyone
else,” he said.

As AI becomes embedded
across the consumer journey,
S Suryanarayanan, former
managing director (MD) and
CEO, Levi’s India, said busi-
nesses need to look beyond
speed, scale and eiciency to
buildsustainablecompetitive
advantage. “Consumer

behaviour is becoming
increasingly diicult to pre-
dict. Discovery, trial and pur-
chase can happen across
different channels, creating a
free movement between
them,” he said.

Building on the impor-
tance of trust in an increas-
ingly digital marketplace,
Dinesh Talera, CEO and
cofounder, Mysore Saree
Udyog, said heritage and
authenticity will remain cen-
tral toconsumerrelationships
even as discovery evolves.
“Theemotionalconnect, trust
inaheritagebrand, andauth-
enticityof theproductarenot
going to change. What will

change is how customers dis-
cover us,” he said. Talera said
unified commerce will be
important in ensuring a con-
sistentexperienceacrosscon-
sumer touchpoints.

Taking the discussion
from trust to long-term rel-
evance, Preeti Gupta, chief
business oicer (CBO), Van
Heusen Innerwear, Aditya
Birla Lifestyle Brands
Limited, said brands need to
focus on lifetime value rather
thanshort-termtransactions.
“Consumers will always be
attached to brands they trust
overa longerperiodof time. It
is important to focus on the
lifetime value of the con-

sumerandbuildasustainable
business rather than pursue
short-termgrowth,” she said.

The importance of speed
and convenience was further
underlined by PuspenMaity,
CEO, TechnoSport, who said
faster fulfilment is increas-
ingly becoming a consumer
expectation. “Speed is the
newdiscount.Delivery speed
hasbecomeanimportantpart
of the consumer’s decision-
making process, alongside
product discovery, reviews
andquality,” he said.

For categories involving
high-consideration pur-
chases, Vivek Mehta, CEO,
Urban Ladder, said physical
retail will continue to play an
important role in the con-
sumer journey. “It isnot really
about online versus oline.
Discovery happens predomi-
nantly online, experience
happens oline, and the con-
version can happen any-
where,” he said.

Turning to supply-chain
agilityandtheroleof technol-
ogy in responding to demand
signals, Sumit Jasoria,
cofounderandCEO,NEWME,
saidAI is becoming central to
productcreationanddemand
prediction. “The role of AI is
not limited to customer sup-
port. It is also transforming
areas such as design and
demand prediction,” he said.
He added that the ability to
respond quickly to changing
consumer demand will
increasingly separate suc-
cessfulcompanies fromthose
that lose relevance.

NIXI, APNICpartner
to strengthen internet
routing security
shivani shinde
Mumbai, 8 September

The National Internet
Exchange of India (NIXI) and
theAsiaPacific InternetCom-
munity (APNIC) on Tuesday
signed a memorandum of
understanding (MoU) aimed
at strengthening network
security and supporting ei-
cient internet network
operations inIndia.

As part of the
MoU, an APNIC
Resource Public
Key Infrastructure
(RPKI) repository
mirror will be hosted in
IndiaandmanagedbyNIXI.

Having a domestic
instanceof theAPNICserver
will help reduce latency and
improvenetwork resilience.
It will also be important
for the validation of IP
addresses inIndia.

“By having an instance of
the APNIC server in India is
significant. Practically the
validations will happen from
the server in India, which
means it will be much faster
and with lower latency and
improve resilience of ournet-
works,” said Sushil Pal, joint
secretary, Ministry of Elec-
tronics and Information

Technology(MeitY).
Thedeploymentof

an RPKI repository
mirror in India will
help improve access
to routing security

information.
The MoU will also

focus on increasing the
adoptionoftheIPv6protocol.
According to Devesh Tyagi,
chief executive oicer (CEO)
of NIXI, IPv6 penetration in
India is almost 80 per cent,
the highest in the Asia-
Pacific region.

Zomato’s healthy foodorders rise to 7.5%
udisha srivastav
NewDelhi, 8 September

Asconsumersincreasinglylean
towards nutritious food
options, the share of healthy
dishesorderedonfooddelivery
platformZomatohas grown to
7.5percentin2026comparedto
2024 when it was 5.3 per cent,
said Sahibjeet Singh Sawhney,
thecompany’smarketinghead.

The pace of adoption of
healthy food items is higher
amongtheyoungercohort.

Among users below 25, the
shareofhealthydishesordered

increased from 3.9 per cent to
6.4 per cent, representing 62
per cent relative growth. For
customers aged above 25, the

share rose from 5.7 per cent to
8.4 per cent, a 47 per cent
relativerise.

Speaking with Business

Standard, Sawhney said,
“Peoplearebecomingfarmore
consciousaboutwhatgoesinto
their food... As awareness
grows,weareseeingcustomers
increasingly seek healthier
options, and our role is to
respond to that demand
andmake those choices easier
todiscover.”

Currently, Zomato also has
a separate tab or feature called
‘HealthyMode,’which curates
restaurantsanddishesoffering
healthy food options. The
feature, launched in Septem-
ber lastyear.

KukuTechplans 1,000
hires forAI content push
peerzada abrar
Bengaluru, 8 September

Kuku Technologies, the
mobile-firstcontentcompany
behind Kuku TV and Kuku
FM, is scaling up a new AI-
native production unit with
1,000 hires by the end of the
currentfinancial year, aiming
to speed up content produc-
tionatafractionoftheconven-
tional cost, people familiar
withthemattersaid.

The company, which is
leading thewaveofmicrodra-
mas, or serialised short-form
video, has alreadyhired close
to200peoplefortheMumbai-
based unit, combining cre-
ative, technical and AI-first
talent, trimming production
costsandtimesignificantly.

Sources trackingKuku’sAI
efforts say the firm has been
quietly building aproprietary
AI Storytelling Stack, drawing
on years of operating experi-
ence, billions of user con-
sumption data points and
learnings from thousands of

content pieces. When con-
tacted,Kukudeclinedtocom-
mentonqueries.

Kuku expects its AI bet to
account for 80-90 per cent of
overallrevenueeventuallyand
toreachmorethan100million
peoplewithinsixmonths,with
output scaling to more than
2,000 shows in the same
period for India and global
markets, added sources who
didn'twanttobenamedasthe
deliberationsareprivate.

The AI-native unit brings
together writers working on
story and dialogue, film-
makersfrominstitutionssuch
as FTII shaping visual direc-
tion, and engineers from IITs
andNITsbuildingthesystems
that maintain narrative con-
tinuity across long-running
series. Sources said Kuku
expects thenewAIunit to cut
production costs for micro-
dramacontent to roughly 30–
50 per cent of comparable
production costs in China,
the world’s largest micro-
dramamarket.
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Industry take
AI is influencing brands,n
discovery, and customers
today
Businesses need to lookn
beyond speed, scale and
efficiency to build
sustainable competitive
advantage using AI

Unified commerce will ben
important in ensuring
consistent experience
across consumer
touchpoints
Brands need to focus onn
lifetime value rather than
short-term transactions

‘Healthymode’ on
Share of healthy dishes risesn
from 5.3% to 7.5% in 2 yrs
Among users under 25, sharen
of healthy dishes grows from
3.9% to 6.4%
Bengaluru leads with highestn
share of healthy orders
6 in 10 customers return ton
order within a month

FORM NO. CAA. 2
[Pursuant to Section 230(3) of Companies Act, 2013 and Rules 6 and 7 of the Companies

(Compromises, Arrangements, and Amalgamations) Rules, 2016]
BEFORE THE NATIONAL COMPANY LAW TRIBUNAL,

DIVISION BENCH II, CHENNAI
COMPANY APPLICATION NO.CA(CAA) / 28 (CHE) / 2026

IN THE MATTER OF SECTION 230 READ WITH SECTION 232
OF THE COMPANIES ACT, 2013

AND
IN THE MATTER OF SCHEME OF ARRANGEMENT (Demerger)

BETWEEN
K.P. MANISH GLOBAL INGREDIENTS PRIVATE LIMITED (Demerged Company)

AND
KAWMAN PHARMA PRIVATE LIMITED (Resulting Company)

AND
THEIR RESPECTIVE MEMBERS & CREDITORS

K.P. MANISH GLOBAL INGREDIENTS PRIVATE LIMITED,
a Company incorporated under Companies Act, 1956,
having CIN U24297TN2007PTC065205 and its registered
office at 41 Raghunayakulu Street, Parktown, Chennai
600001 … First Applicant Company / Demerged Company

NOTICE AND ADVERTISEMENT OF NOTICE OF THE MEETING OF THE
UNSECURED CREDITORS OF THE COMPANY

Notice is hereby given that pursuant to the orders dated 13th July 2026 and 25th August 2026 (“Tribunal Order”), the
Chennai Bench II of the National Company Law Tribunal (“Tribunal”) has directed meeting of the unsecured creditors
of the Company (“Meeting”) to be convened and held for the purpose of considering, and if thought fit, approving
with or without modification(s), the proposed Scheme of Arrangement (Demerger) between K.P. MANISH GLOBAL
INGREDIENTS PRIVATE LIMITED (Demerged Company) and KAWMAN PHARMA PRIVATE LIMITED (Resulting
Company) and their respective members and Creditors (“Scheme”). under Sections 230 to 232 and other applicable
provisions of the Companies Act, 2013 (“Act”).
In pursuance of the Tribunal’s Order and as directed therein, and in compliance with the applicable provisions of the
Act, Notice is hereby given that the meeting of the unsecured creditors of the Company will be held as per the details
given under:

Sr.No. Meeting Day and Date of
Meetings

Time of Meeting
(IST)

Mode

1. Unsecured
Creditors

Saturday,
October 10, 2026

11:00 A.M. Through Video Conferencing (“VC”)
/ Other Audio Visual Means (“OAVM”)

The unsecured creditors of the company are requested to attend the meeting through VC / OAVM only. Further, the
facility for appointment of proxies will not be available for this meeting. The Scheme, if approved by requisite majority
by the unsecured creditors at the meeting in line with the provisions of the Companies Act 2013; will be subject to
subsequent approval of the Tribunal and such other approvals, permission, and sanctions of regulatory or other
authorities, as may be necessary.
The notice of the meeting which, inter alia, includes the Scheme, Statement under Sections 230 and 232 read with
Section 102 and other applicable provisions of the Companies Act, 2013 and Rule 6 of the Companies (Compromise,
Arrangement, and Amalgamations) Rules, 2016, is sent to the unsecured creditors, whose names is appearing as on
March 31, 2026.
The aforesaid notice and accompanying documents are also placed on the: (i) website of the Company and can
be accessed at www.kpmanish.com; (ii) website of Central Depository Services (India) Limited (“CDSL”) at
www.evotingindia.com, being the agency appointed by the company to provide the e–voting and other facilities for
convening of the Meeting of the Unsecured Creditors through remote e–voting, for participation in the Meeting through
VC/OAVM and e–voting at the Meeting;
If so desired, unsecured creditors may obtain a physical copy of the respective notices and the accompanying
documents, free of charge. A written request in this regard, may be addressed to the Company at
accounts@kpmanish.com.
Manner of casting vote(s) through e–voting and attending the meeting through VC/OAVM
The Company is providing to the unsecured creditors the facility to exercise their right to vote by electronic means, i.e.
remote e–voting and e–voting at the meeting (together referred to as “e–voting”). The process and manner of e–voting
and attending the meeting through VC/ OAVM is given in the “Notes” section of the notice of the meeting. The remote
e–voting timelines, and login details for e–voting and attending the meeting are as under:

Particulars Meeting of Unsecured Creditors

Cut–off Date for reckoning entitlement for e–voting
and attending the meeting

Tuesday, March 31, 2026

Commencement of remote e– voting Tuesday, October 6, 2026, at 9:00 a.m. (IST)

Conclusion of remote e–voting Friday, October 9, 2026, at 5:00 p.m. (IST)

User ID and Password Refer Instructions mentioned in the notice of the meeting.

Note: The remote e–voting facility will be disabled beyond the aforesaid date and time.
The unsecured creditors, who have cast their votes through “remote e–voting prior to the Meeting” may attend and
participate in the Meeting through Video Conferencing (“VC”) or Other Audio–Visual Means (“OAVM”); however, they
shall not be entitled to cast their vote again at the Meeting. Further, the eligible unsecured creditors, who have not cast
their votes through remote e–voting prior to the Meeting may attend and participate in the Meeting through VC/OAVM
and shall be entitled to cast their votes by way of e–voting during the Meeting.
A person whose name is recorded in the list of unsecured creditors available with the Company as on the cut–off date,
i.e., March 31, 2026 (“Cut–off Date”) only shall be entitled to exercise his / her / its voting rights on the resolution
proposed in the Notice and attend the Meeting of unsecured creditors of the Company. Unsecured creditors whose
email addresses are not available in the records of the Company may exercise their voting rights through e–voting and
attend the meeting, by following the instructions provided in the notice of the meeting.
The Tribunal has appointed Mr. L. N. Gupta, IAS(R) and Former Member NCLT as the Chairperson for the Meeting and
Mr. Kishore P, as the Scrutinizer for the Meeting.
The result of e–voting will be declared within 2 (two) days of the conclusion of the meeting and the same, along with
the consolidated Scrutinizer’s Report, will be placed on the website of the Company: accounts@kpmanish.com and
on the website of CDSL at www.evotingindia.com. The Company will also display the results on the notice board at
the Registered Office of the Company.
All grievances connected with the facility for voting by electronic means may be addressed to Mr. Rakesh Dalvi,
Sr. Manager, Central Depository Services (India) Limited (CDSL), A Wing, 25th Floor, Marathon Futurex, Mafatlal
Mill Compounds, N M Joshi Marg, Lower Parel (East), Mumbai – 400013 or send an email to helpdesk.
evoting@cdslindia.com or call Toll Free No. 1800 21 09911.
Dated September 8, 2026 Sd/–

Mr. L. N. Gupta,
Chairperson appointed for the Meeting of the

Unsecured Creditors of the Company
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Ecommarket looks atAI
todrivenext leg of growth
Executives says customer relevance, responsive supply chains are key
peerzada abrar
Bengaluru, 8 September

India’s ecommerce (ecom)
industry is entering a new
phase of growth where artifi-
cial intelligence (AI), unified
commerce, customer rel-
evance, and responsive
supply chains are becoming
critical to building sustain-
able businesses, according to
industry leaderswhospokeat
theIndiaE-CommerceForum
(IEF) 2026 event here.

“India’s ecom is no longer
a story about discounts and
deliveries. It’s about conver-
gence,withonlineandoline
blurring into one shopping
journey. AI is influencing
brands, discovery, and cus-
tomers today,” said Bhavesh
Pitroda, director and chief
executive oicer (CEO) of the
IMAGES group, which
organised the event around
thetheme“FromScale toSus-
tainable Advantage: Where
Commerce Leaders Shape
What’sNext”.

“The brands that win in
the next five years won’t be
the ones with the biggest
budgets, but those
that understand their cus-
tomers better than anyone
else,” he said.

As AI becomes embedded
across the consumer journey,
S Suryanarayanan, former
managing director (MD) and
CEO, Levi’s India, said busi-
nesses need to look beyond
speed, scale and eiciency to
buildsustainablecompetitive
advantage. “Consumer

behaviour is becoming
increasingly diicult to pre-
dict. Discovery, trial and pur-
chase can happen across
different channels, creating a
free movement between
them,” he said.

Building on the impor-
tance of trust in an increas-
ingly digital marketplace,
Dinesh Talera, CEO and
cofounder, Mysore Saree
Udyog, said heritage and
authenticity will remain cen-
tral toconsumerrelationships
even as discovery evolves.
“Theemotionalconnect, trust
inaheritagebrand, andauth-
enticityof theproductarenot
going to change. What will

change is how customers dis-
cover us,” he said. Talera said
unified commerce will be
important in ensuring a con-
sistentexperienceacrosscon-
sumer touchpoints.

Taking the discussion
from trust to long-term rel-
evance, Preeti Gupta, chief
business oicer (CBO), Van
Heusen Innerwear, Aditya
Birla Lifestyle Brands
Limited, said brands need to
focus on lifetime value rather
thanshort-termtransactions.
“Consumers will always be
attached to brands they trust
overa longerperiodof time. It
is important to focus on the
lifetime value of the con-

sumerandbuildasustainable
business rather than pursue
short-termgrowth,” she said.

The importance of speed
and convenience was further
underlined by PuspenMaity,
CEO, TechnoSport, who said
faster fulfilment is increas-
ingly becoming a consumer
expectation. “Speed is the
newdiscount.Delivery speed
hasbecomeanimportantpart
of the consumer’s decision-
making process, alongside
product discovery, reviews
andquality,” he said.

For categories involving
high-consideration pur-
chases, Vivek Mehta, CEO,
Urban Ladder, said physical
retail will continue to play an
important role in the con-
sumer journey. “It isnot really
about online versus oline.
Discovery happens predomi-
nantly online, experience
happens oline, and the con-
version can happen any-
where,” he said.

Turning to supply-chain
agilityandtheroleof technol-
ogy in responding to demand
signals, Sumit Jasoria,
cofounderandCEO,NEWME,
saidAI is becoming central to
productcreationanddemand
prediction. “The role of AI is
not limited to customer sup-
port. It is also transforming
areas such as design and
demand prediction,” he said.
He added that the ability to
respond quickly to changing
consumer demand will
increasingly separate suc-
cessfulcompanies fromthose
that lose relevance.

NIXI, APNICpartner
to strengthen internet
routing security
shivani shinde
Mumbai, 8 September

The National Internet
Exchange of India (NIXI) and
theAsiaPacific InternetCom-
munity (APNIC) on Tuesday
signed a memorandum of
understanding (MoU) aimed
at strengthening network
security and supporting ei-
cient internet network
operations inIndia.

As part of the
MoU, an APNIC
Resource Public
Key Infrastructure
(RPKI) repository
mirror will be hosted in
IndiaandmanagedbyNIXI.

Having a domestic
instanceof theAPNICserver
will help reduce latency and
improvenetwork resilience.
It will also be important
for the validation of IP
addresses inIndia.

“By having an instance of
the APNIC server in India is
significant. Practically the
validations will happen from
the server in India, which
means it will be much faster
and with lower latency and
improve resilience of ournet-
works,” said Sushil Pal, joint
secretary, Ministry of Elec-
tronics and Information

Technology(MeitY).
Thedeploymentof

an RPKI repository
mirror in India will
help improve access
to routing security

information.
The MoU will also

focus on increasing the
adoptionoftheIPv6protocol.
According to Devesh Tyagi,
chief executive oicer (CEO)
of NIXI, IPv6 penetration in
India is almost 80 per cent,
the highest in the Asia-
Pacific region.

Zomato’s healthy foodorders rise to 7.5%
udisha srivastav
NewDelhi, 8 September

Asconsumersincreasinglylean
towards nutritious food
options, the share of healthy
dishesorderedonfooddelivery
platformZomatohas grown to
7.5percentin2026comparedto
2024 when it was 5.3 per cent,
said Sahibjeet Singh Sawhney,
thecompany’smarketinghead.

The pace of adoption of
healthy food items is higher
amongtheyoungercohort.

Among users below 25, the
shareofhealthydishesordered

increased from 3.9 per cent to
6.4 per cent, representing 62
per cent relative growth. For
customers aged above 25, the

share rose from 5.7 per cent to
8.4 per cent, a 47 per cent
relativerise.

Speaking with Business

Standard, Sawhney said,
“Peoplearebecomingfarmore
consciousaboutwhatgoesinto
their food... As awareness
grows,weareseeingcustomers
increasingly seek healthier
options, and our role is to
respond to that demand
andmake those choices easier
todiscover.”

Currently, Zomato also has
a separate tab or feature called
‘HealthyMode,’which curates
restaurantsanddishesoffering
healthy food options. The
feature, launched in Septem-
ber lastyear.

KukuTechplans 1,000
hires forAI content push
peerzada abrar
Bengaluru, 8 September

Kuku Technologies, the
mobile-firstcontentcompany
behind Kuku TV and Kuku
FM, is scaling up a new AI-
native production unit with
1,000 hires by the end of the
currentfinancial year, aiming
to speed up content produc-
tionatafractionoftheconven-
tional cost, people familiar
withthemattersaid.

The company, which is
leading thewaveofmicrodra-
mas, or serialised short-form
video, has alreadyhired close
to200peoplefortheMumbai-
based unit, combining cre-
ative, technical and AI-first
talent, trimming production
costsandtimesignificantly.

Sources trackingKuku’sAI
efforts say the firm has been
quietly building aproprietary
AI Storytelling Stack, drawing
on years of operating experi-
ence, billions of user con-
sumption data points and
learnings from thousands of

content pieces. When con-
tacted,Kukudeclinedtocom-
mentonqueries.

Kuku expects its AI bet to
account for 80-90 per cent of
overallrevenueeventuallyand
toreachmorethan100million
peoplewithinsixmonths,with
output scaling to more than
2,000 shows in the same
period for India and global
markets, added sources who
didn'twanttobenamedasthe
deliberationsareprivate.

The AI-native unit brings
together writers working on
story and dialogue, film-
makersfrominstitutionssuch
as FTII shaping visual direc-
tion, and engineers from IITs
andNITsbuildingthesystems
that maintain narrative con-
tinuity across long-running
series. Sources said Kuku
expects thenewAIunit to cut
production costs for micro-
dramacontent to roughly 30–
50 per cent of comparable
production costs in China,
the world’s largest micro-
dramamarket.

Industry take
AI is influencing brands,n
discovery, and customers
today
Businesses need to lookn
beyond speed, scale and
efficiency to build
sustainable competitive
advantage using AI

Unified commerce will ben
important in ensuring
consistent experience
across consumer
touchpoints
Brands need to focus onn
lifetime value rather than
short-term transactions

‘Healthymode’ on
Share of healthy dishes risesn
from 5.3% to 7.5% in 2 yrs
Among users under 25, sharen
of healthy dishes grows from
3.9% to 6.4%
Bengaluru leads with highestn
share of healthy orders
6 in 10 customers return ton
order within a month

FORM NO. CAA. 2
[Pursuant to Section 230(3) of Companies Act, 2013 and Rules 6 and 7 of the Companies

(Compromises, Arrangements, and Amalgamations) Rules, 2016]
BEFORE THE NATIONAL COMPANY LAW TRIBUNAL,

DIVISION BENCH II, CHENNAI
COMPANY APPLICATION NO.CA(CAA) / 28 (CHE) / 2026

IN THE MATTER OF SECTION 230 READ WITH SECTION 232
OF THE COMPANIES ACT, 2013

AND
IN THE MATTER OF SCHEME OF ARRANGEMENT (Demerger)

BETWEEN
K.P. MANISH GLOBAL INGREDIENTS PRIVATE LIMITED (Demerged Company)

AND
KAWMAN PHARMA PRIVATE LIMITED (Resulting Company)

AND
THEIR RESPECTIVE MEMBERS & CREDITORS

K.P. MANISH GLOBAL INGREDIENTS PRIVATE LIMITED,
a Company incorporated under Companies Act, 1956,
having CIN U24297TN2007PTC065205 and its registered
office at 41 Raghunayakulu Street, Parktown, Chennai
600001 … First Applicant Company / Demerged Company

NOTICE AND ADVERTISEMENT OF NOTICE OF THE MEETING OF THE
UNSECURED CREDITORS OF THE COMPANY

Notice is hereby given that pursuant to the orders dated 13th July 2026 and 25th August 2026 (“Tribunal Order”), the
Chennai Bench II of the National Company Law Tribunal (“Tribunal”) has directed meeting of the unsecured creditors
of the Company (“Meeting”) to be convened and held for the purpose of considering, and if thought fit, approving
with or without modification(s), the proposed Scheme of Arrangement (Demerger) between K.P. MANISH GLOBAL
INGREDIENTS PRIVATE LIMITED (Demerged Company) and KAWMAN PHARMA PRIVATE LIMITED (Resulting
Company) and their respective members and Creditors (“Scheme”). under Sections 230 to 232 and other applicable
provisions of the Companies Act, 2013 (“Act”).
In pursuance of the Tribunal’s Order and as directed therein, and in compliance with the applicable provisions of the
Act, Notice is hereby given that the meeting of the unsecured creditors of the Company will be held as per the details
given under:

Sr.No. Meeting Day and Date of
Meetings

Time of Meeting
(IST)

Mode

1. Unsecured
Creditors

Saturday,
October 10, 2026

11:00 A.M. Through Video Conferencing (“VC”)
/ Other Audio Visual Means (“OAVM”)

The unsecured creditors of the company are requested to attend the meeting through VC / OAVM only. Further, the
facility for appointment of proxies will not be available for this meeting. The Scheme, if approved by requisite majority
by the unsecured creditors at the meeting in line with the provisions of the Companies Act 2013; will be subject to
subsequent approval of the Tribunal and such other approvals, permission, and sanctions of regulatory or other
authorities, as may be necessary.
The notice of the meeting which, inter alia, includes the Scheme, Statement under Sections 230 and 232 read with
Section 102 and other applicable provisions of the Companies Act, 2013 and Rule 6 of the Companies (Compromise,
Arrangement, and Amalgamations) Rules, 2016, is sent to the unsecured creditors, whose names is appearing as on
March 31, 2026.
The aforesaid notice and accompanying documents are also placed on the: (i) website of the Company and can
be accessed at www.kpmanish.com; (ii) website of Central Depository Services (India) Limited (“CDSL”) at
www.evotingindia.com, being the agency appointed by the company to provide the e–voting and other facilities for
convening of the Meeting of the Unsecured Creditors through remote e–voting, for participation in the Meeting through
VC/OAVM and e–voting at the Meeting;
If so desired, unsecured creditors may obtain a physical copy of the respective notices and the accompanying
documents, free of charge. A written request in this regard, may be addressed to the Company at
accounts@kpmanish.com.
Manner of casting vote(s) through e–voting and attending the meeting through VC/OAVM
The Company is providing to the unsecured creditors the facility to exercise their right to vote by electronic means, i.e.
remote e–voting and e–voting at the meeting (together referred to as “e–voting”). The process and manner of e–voting
and attending the meeting through VC/ OAVM is given in the “Notes” section of the notice of the meeting. The remote
e–voting timelines, and login details for e–voting and attending the meeting are as under:

Particulars Meeting of Unsecured Creditors

Cut–off Date for reckoning entitlement for e–voting
and attending the meeting

Tuesday, March 31, 2026

Commencement of remote e– voting Tuesday, October 6, 2026, at 9:00 a.m. (IST)

Conclusion of remote e–voting Friday, October 9, 2026, at 5:00 p.m. (IST)

User ID and Password Refer Instructions mentioned in the notice of the meeting.

Note: The remote e–voting facility will be disabled beyond the aforesaid date and time.
The unsecured creditors, who have cast their votes through “remote e–voting prior to the Meeting” may attend and
participate in the Meeting through Video Conferencing (“VC”) or Other Audio–Visual Means (“OAVM”); however, they
shall not be entitled to cast their vote again at the Meeting. Further, the eligible unsecured creditors, who have not cast
their votes through remote e–voting prior to the Meeting may attend and participate in the Meeting through VC/OAVM
and shall be entitled to cast their votes by way of e–voting during the Meeting.
A person whose name is recorded in the list of unsecured creditors available with the Company as on the cut–off date,
i.e., March 31, 2026 (“Cut–off Date”) only shall be entitled to exercise his / her / its voting rights on the resolution
proposed in the Notice and attend the Meeting of unsecured creditors of the Company. Unsecured creditors whose
email addresses are not available in the records of the Company may exercise their voting rights through e–voting and
attend the meeting, by following the instructions provided in the notice of the meeting.
The Tribunal has appointed Mr. L. N. Gupta, IAS(R) and Former Member NCLT as the Chairperson for the Meeting and
Mr. Kishore P, as the Scrutinizer for the Meeting.
The result of e–voting will be declared within 2 (two) days of the conclusion of the meeting and the same, along with
the consolidated Scrutinizer’s Report, will be placed on the website of the Company: accounts@kpmanish.com and
on the website of CDSL at www.evotingindia.com. The Company will also display the results on the notice board at
the Registered Office of the Company.
All grievances connected with the facility for voting by electronic means may be addressed to Mr. Rakesh Dalvi,
Sr. Manager, Central Depository Services (India) Limited (CDSL), A Wing, 25th Floor, Marathon Futurex, Mafatlal
Mill Compounds, N M Joshi Marg, Lower Parel (East), Mumbai – 400013 or send an email to helpdesk.
evoting@cdslindia.com or call Toll Free No. 1800 21 09911.
Dated September 8, 2026 Sd/–

Mr. L. N. Gupta,
Chairperson appointed for the Meeting of the

Unsecured Creditors of the Company
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Ecommarket looks atAI
todrivenext leg of growth
Executives says customer relevance, responsive supply chains are key
peerzada abrar
Bengaluru, 8 September

India’s ecommerce (ecom)
industry is entering a new
phase of growth where artifi-
cial intelligence (AI), unified
commerce, customer rel-
evance, and responsive
supply chains are becoming
critical to building sustain-
able businesses, according to
industry leaderswhospokeat
theIndiaE-CommerceForum
(IEF) 2026 event here.

“India’s ecom is no longer
a story about discounts and
deliveries. It’s about conver-
gence,withonlineandoline
blurring into one shopping
journey. AI is influencing
brands, discovery, and cus-
tomers today,” said Bhavesh
Pitroda, director and chief
executive oicer (CEO) of the
IMAGES group, which
organised the event around
thetheme“FromScale toSus-
tainable Advantage: Where
Commerce Leaders Shape
What’sNext”.

“The brands that win in
the next five years won’t be
the ones with the biggest
budgets, but those
that understand their cus-
tomers better than anyone
else,” he said.

As AI becomes embedded
across the consumer journey,
S Suryanarayanan, former
managing director (MD) and
CEO, Levi’s India, said busi-
nesses need to look beyond
speed, scale and eiciency to
buildsustainablecompetitive
advantage. “Consumer

behaviour is becoming
increasingly diicult to pre-
dict. Discovery, trial and pur-
chase can happen across
different channels, creating a
free movement between
them,” he said.

Building on the impor-
tance of trust in an increas-
ingly digital marketplace,
Dinesh Talera, CEO and
cofounder, Mysore Saree
Udyog, said heritage and
authenticity will remain cen-
tral toconsumerrelationships
even as discovery evolves.
“Theemotionalconnect, trust
inaheritagebrand, andauth-
enticityof theproductarenot
going to change. What will

change is how customers dis-
cover us,” he said. Talera said
unified commerce will be
important in ensuring a con-
sistentexperienceacrosscon-
sumer touchpoints.

Taking the discussion
from trust to long-term rel-
evance, Preeti Gupta, chief
business oicer (CBO), Van
Heusen Innerwear, Aditya
Birla Lifestyle Brands
Limited, said brands need to
focus on lifetime value rather
thanshort-termtransactions.
“Consumers will always be
attached to brands they trust
overa longerperiodof time. It
is important to focus on the
lifetime value of the con-

sumerandbuildasustainable
business rather than pursue
short-termgrowth,” she said.

The importance of speed
and convenience was further
underlined by PuspenMaity,
CEO, TechnoSport, who said
faster fulfilment is increas-
ingly becoming a consumer
expectation. “Speed is the
newdiscount.Delivery speed
hasbecomeanimportantpart
of the consumer’s decision-
making process, alongside
product discovery, reviews
andquality,” he said.

For categories involving
high-consideration pur-
chases, Vivek Mehta, CEO,
Urban Ladder, said physical
retail will continue to play an
important role in the con-
sumer journey. “It isnot really
about online versus oline.
Discovery happens predomi-
nantly online, experience
happens oline, and the con-
version can happen any-
where,” he said.

Turning to supply-chain
agilityandtheroleof technol-
ogy in responding to demand
signals, Sumit Jasoria,
cofounderandCEO,NEWME,
saidAI is becoming central to
productcreationanddemand
prediction. “The role of AI is
not limited to customer sup-
port. It is also transforming
areas such as design and
demand prediction,” he said.
He added that the ability to
respond quickly to changing
consumer demand will
increasingly separate suc-
cessfulcompanies fromthose
that lose relevance.

NIXI, APNICpartner
to strengthen internet
routing security
shivani shinde
Mumbai, 8 September

The National Internet
Exchange of India (NIXI) and
theAsiaPacific InternetCom-
munity (APNIC) on Tuesday
signed a memorandum of
understanding (MoU) aimed
at strengthening network
security and supporting ei-
cient internet network
operations inIndia.

As part of the
MoU, an APNIC
Resource Public
Key Infrastructure
(RPKI) repository
mirror will be hosted in
IndiaandmanagedbyNIXI.

Having a domestic
instanceof theAPNICserver
will help reduce latency and
improvenetwork resilience.
It will also be important
for the validation of IP
addresses inIndia.

“By having an instance of
the APNIC server in India is
significant. Practically the
validations will happen from
the server in India, which
means it will be much faster
and with lower latency and
improve resilience of ournet-
works,” said Sushil Pal, joint
secretary, Ministry of Elec-
tronics and Information

Technology(MeitY).
Thedeploymentof

an RPKI repository
mirror in India will
help improve access
to routing security

information.
The MoU will also

focus on increasing the
adoptionoftheIPv6protocol.
According to Devesh Tyagi,
chief executive oicer (CEO)
of NIXI, IPv6 penetration in
India is almost 80 per cent,
the highest in the Asia-
Pacific region.

Zomato’s healthy foodorders rise to 7.5%
udisha srivastav
NewDelhi, 8 September

Asconsumersincreasinglylean
towards nutritious food
options, the share of healthy
dishesorderedonfooddelivery
platformZomatohas grown to
7.5percentin2026comparedto
2024 when it was 5.3 per cent,
said Sahibjeet Singh Sawhney,
thecompany’smarketinghead.

The pace of adoption of
healthy food items is higher
amongtheyoungercohort.

Among users below 25, the
shareofhealthydishesordered

increased from 3.9 per cent to
6.4 per cent, representing 62
per cent relative growth. For
customers aged above 25, the

share rose from 5.7 per cent to
8.4 per cent, a 47 per cent
relativerise.

Speaking with Business

Standard, Sawhney said,
“Peoplearebecomingfarmore
consciousaboutwhatgoesinto
their food... As awareness
grows,weareseeingcustomers
increasingly seek healthier
options, and our role is to
respond to that demand
andmake those choices easier
todiscover.”

Currently, Zomato also has
a separate tab or feature called
‘HealthyMode,’which curates
restaurantsanddishesoffering
healthy food options. The
feature, launched in Septem-
ber lastyear.

KukuTechplans 1,000
hires forAI content push
peerzada abrar
Bengaluru, 8 September

Kuku Technologies, the
mobile-firstcontentcompany
behind Kuku TV and Kuku
FM, is scaling up a new AI-
native production unit with
1,000 hires by the end of the
currentfinancial year, aiming
to speed up content produc-
tionatafractionoftheconven-
tional cost, people familiar
withthemattersaid.

The company, which is
leading thewaveofmicrodra-
mas, or serialised short-form
video, has alreadyhired close
to200peoplefortheMumbai-
based unit, combining cre-
ative, technical and AI-first
talent, trimming production
costsandtimesignificantly.

Sources trackingKuku’sAI
efforts say the firm has been
quietly building aproprietary
AI Storytelling Stack, drawing
on years of operating experi-
ence, billions of user con-
sumption data points and
learnings from thousands of

content pieces. When con-
tacted,Kukudeclinedtocom-
mentonqueries.

Kuku expects its AI bet to
account for 80-90 per cent of
overallrevenueeventuallyand
toreachmorethan100million
peoplewithinsixmonths,with
output scaling to more than
2,000 shows in the same
period for India and global
markets, added sources who
didn'twanttobenamedasthe
deliberationsareprivate.

The AI-native unit brings
together writers working on
story and dialogue, film-
makersfrominstitutionssuch
as FTII shaping visual direc-
tion, and engineers from IITs
andNITsbuildingthesystems
that maintain narrative con-
tinuity across long-running
series. Sources said Kuku
expects thenewAIunit to cut
production costs for micro-
dramacontent to roughly 30–
50 per cent of comparable
production costs in China,
the world’s largest micro-
dramamarket.

Industry take
AI is influencing brands,n
discovery, and customers
today
Businesses need to lookn
beyond speed, scale and
efficiency to build
sustainable competitive
advantage using AI

Unified commerce will ben
important in ensuring
consistent experience
across consumer
touchpoints
Brands need to focus onn
lifetime value rather than
short-term transactions

‘Healthymode’ on
Share of healthy dishes risesn
from 5.3% to 7.5% in 2 yrs
Among users under 25, sharen
of healthy dishes grows from
3.9% to 6.4%
Bengaluru leads with highestn
share of healthy orders
6 in 10 customers return ton
order within a month

FORM NO. CAA. 2
[Pursuant to Section 230(3) of Companies Act, 2013 and Rules 6 and 7 of the Companies

(Compromises, Arrangements, and Amalgamations) Rules, 2016]
BEFORE THE NATIONAL COMPANY LAW TRIBUNAL,

DIVISION BENCH II, CHENNAI
COMPANY APPLICATION NO.CA(CAA) / 28 (CHE) / 2026

IN THE MATTER OF SECTION 230 READ WITH SECTION 232
OF THE COMPANIES ACT, 2013

AND
IN THE MATTER OF SCHEME OF ARRANGEMENT (Demerger)

BETWEEN
K.P. MANISH GLOBAL INGREDIENTS PRIVATE LIMITED (Demerged Company)

AND
KAWMAN PHARMA PRIVATE LIMITED (Resulting Company)

AND
THEIR RESPECTIVE MEMBERS & CREDITORS

K.P. MANISH GLOBAL INGREDIENTS PRIVATE LIMITED,
a Company incorporated under Companies Act, 1956,
having CIN U24297TN2007PTC065205 and its registered
office at 41 Raghunayakulu Street, Parktown, Chennai
600001 … First Applicant Company / Demerged Company

NOTICE AND ADVERTISEMENT OF NOTICE OF THE MEETING OF THE
UNSECURED CREDITORS OF THE COMPANY

Notice is hereby given that pursuant to the orders dated 13th July 2026 and 25th August 2026 (“Tribunal Order”), the
Chennai Bench II of the National Company Law Tribunal (“Tribunal”) has directed meeting of the unsecured creditors
of the Company (“Meeting”) to be convened and held for the purpose of considering, and if thought fit, approving
with or without modification(s), the proposed Scheme of Arrangement (Demerger) between K.P. MANISH GLOBAL
INGREDIENTS PRIVATE LIMITED (Demerged Company) and KAWMAN PHARMA PRIVATE LIMITED (Resulting
Company) and their respective members and Creditors (“Scheme”). under Sections 230 to 232 and other applicable
provisions of the Companies Act, 2013 (“Act”).
In pursuance of the Tribunal’s Order and as directed therein, and in compliance with the applicable provisions of the
Act, Notice is hereby given that the meeting of the unsecured creditors of the Company will be held as per the details
given under:

Sr.No. Meeting Day and Date of
Meetings

Time of Meeting
(IST)

Mode

1. Unsecured
Creditors

Saturday,
October 10, 2026

11:00 A.M. Through Video Conferencing (“VC”)
/ Other Audio Visual Means (“OAVM”)

The unsecured creditors of the company are requested to attend the meeting through VC / OAVM only. Further, the
facility for appointment of proxies will not be available for this meeting. The Scheme, if approved by requisite majority
by the unsecured creditors at the meeting in line with the provisions of the Companies Act 2013; will be subject to
subsequent approval of the Tribunal and such other approvals, permission, and sanctions of regulatory or other
authorities, as may be necessary.
The notice of the meeting which, inter alia, includes the Scheme, Statement under Sections 230 and 232 read with
Section 102 and other applicable provisions of the Companies Act, 2013 and Rule 6 of the Companies (Compromise,
Arrangement, and Amalgamations) Rules, 2016, is sent to the unsecured creditors, whose names is appearing as on
March 31, 2026.
The aforesaid notice and accompanying documents are also placed on the: (i) website of the Company and can
be accessed at www.kpmanish.com; (ii) website of Central Depository Services (India) Limited (“CDSL”) at
www.evotingindia.com, being the agency appointed by the company to provide the e–voting and other facilities for
convening of the Meeting of the Unsecured Creditors through remote e–voting, for participation in the Meeting through
VC/OAVM and e–voting at the Meeting;
If so desired, unsecured creditors may obtain a physical copy of the respective notices and the accompanying
documents, free of charge. A written request in this regard, may be addressed to the Company at
accounts@kpmanish.com.
Manner of casting vote(s) through e–voting and attending the meeting through VC/OAVM
The Company is providing to the unsecured creditors the facility to exercise their right to vote by electronic means, i.e.
remote e–voting and e–voting at the meeting (together referred to as “e–voting”). The process and manner of e–voting
and attending the meeting through VC/ OAVM is given in the “Notes” section of the notice of the meeting. The remote
e–voting timelines, and login details for e–voting and attending the meeting are as under:

Particulars Meeting of Unsecured Creditors

Cut–off Date for reckoning entitlement for e–voting
and attending the meeting

Tuesday, March 31, 2026

Commencement of remote e– voting Tuesday, October 6, 2026, at 9:00 a.m. (IST)

Conclusion of remote e–voting Friday, October 9, 2026, at 5:00 p.m. (IST)

User ID and Password Refer Instructions mentioned in the notice of the meeting.

Note: The remote e–voting facility will be disabled beyond the aforesaid date and time.
The unsecured creditors, who have cast their votes through “remote e–voting prior to the Meeting” may attend and
participate in the Meeting through Video Conferencing (“VC”) or Other Audio–Visual Means (“OAVM”); however, they
shall not be entitled to cast their vote again at the Meeting. Further, the eligible unsecured creditors, who have not cast
their votes through remote e–voting prior to the Meeting may attend and participate in the Meeting through VC/OAVM
and shall be entitled to cast their votes by way of e–voting during the Meeting.
A person whose name is recorded in the list of unsecured creditors available with the Company as on the cut–off date,
i.e., March 31, 2026 (“Cut–off Date”) only shall be entitled to exercise his / her / its voting rights on the resolution
proposed in the Notice and attend the Meeting of unsecured creditors of the Company. Unsecured creditors whose
email addresses are not available in the records of the Company may exercise their voting rights through e–voting and
attend the meeting, by following the instructions provided in the notice of the meeting.
The Tribunal has appointed Mr. L. N. Gupta, IAS(R) and Former Member NCLT as the Chairperson for the Meeting and
Mr. Kishore P, as the Scrutinizer for the Meeting.
The result of e–voting will be declared within 2 (two) days of the conclusion of the meeting and the same, along with
the consolidated Scrutinizer’s Report, will be placed on the website of the Company: accounts@kpmanish.com and
on the website of CDSL at www.evotingindia.com. The Company will also display the results on the notice board at
the Registered Office of the Company.
All grievances connected with the facility for voting by electronic means may be addressed to Mr. Rakesh Dalvi,
Sr. Manager, Central Depository Services (India) Limited (CDSL), A Wing, 25th Floor, Marathon Futurex, Mafatlal
Mill Compounds, N M Joshi Marg, Lower Parel (East), Mumbai – 400013 or send an email to helpdesk.
evoting@cdslindia.com or call Toll Free No. 1800 21 09911.
Dated September 8, 2026 Sd/–

Mr. L. N. Gupta,
Chairperson appointed for the Meeting of the

Unsecured Creditors of the Company

LUCKNOW | WEDNESDAY, 9 SEPTEMBER 2026 B16 TECHNOLOGY



bbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbb

Ecommarket looks atAI
todrivenext leg of growth
Executives says customer relevance, responsive supply chains are key
peerzada abrar
Bengaluru, 8 September

India’s ecommerce (ecom)
industry is entering a new
phase of growth where artifi-
cial intelligence (AI), unified
commerce, customer rel-
evance, and responsive
supply chains are becoming
critical to building sustain-
able businesses, according to
industry leaderswhospokeat
theIndiaE-CommerceForum
(IEF) 2026 event here.

“India’s ecom is no longer
a story about discounts and
deliveries. It’s about conver-
gence,withonlineandoline
blurring into one shopping
journey. AI is influencing
brands, discovery, and cus-
tomers today,” said Bhavesh
Pitroda, director and chief
executive oicer (CEO) of the
IMAGES group, which
organised the event around
thetheme“FromScale toSus-
tainable Advantage: Where
Commerce Leaders Shape
What’sNext”.

“The brands that win in
the next five years won’t be
the ones with the biggest
budgets, but those
that understand their cus-
tomers better than anyone
else,” he said.

As AI becomes embedded
across the consumer journey,
S Suryanarayanan, former
managing director (MD) and
CEO, Levi’s India, said busi-
nesses need to look beyond
speed, scale and eiciency to
buildsustainablecompetitive
advantage. “Consumer

behaviour is becoming
increasingly diicult to pre-
dict. Discovery, trial and pur-
chase can happen across
different channels, creating a
free movement between
them,” he said.

Building on the impor-
tance of trust in an increas-
ingly digital marketplace,
Dinesh Talera, CEO and
cofounder, Mysore Saree
Udyog, said heritage and
authenticity will remain cen-
tral toconsumerrelationships
even as discovery evolves.
“Theemotionalconnect, trust
inaheritagebrand, andauth-
enticityof theproductarenot
going to change. What will

change is how customers dis-
cover us,” he said. Talera said
unified commerce will be
important in ensuring a con-
sistentexperienceacrosscon-
sumer touchpoints.

Taking the discussion
from trust to long-term rel-
evance, Preeti Gupta, chief
business oicer (CBO), Van
Heusen Innerwear, Aditya
Birla Lifestyle Brands
Limited, said brands need to
focus on lifetime value rather
thanshort-termtransactions.
“Consumers will always be
attached to brands they trust
overa longerperiodof time. It
is important to focus on the
lifetime value of the con-

sumerandbuildasustainable
business rather than pursue
short-termgrowth,” she said.

The importance of speed
and convenience was further
underlined by PuspenMaity,
CEO, TechnoSport, who said
faster fulfilment is increas-
ingly becoming a consumer
expectation. “Speed is the
newdiscount.Delivery speed
hasbecomeanimportantpart
of the consumer’s decision-
making process, alongside
product discovery, reviews
andquality,” he said.

For categories involving
high-consideration pur-
chases, Vivek Mehta, CEO,
Urban Ladder, said physical
retail will continue to play an
important role in the con-
sumer journey. “It isnot really
about online versus oline.
Discovery happens predomi-
nantly online, experience
happens oline, and the con-
version can happen any-
where,” he said.

Turning to supply-chain
agilityandtheroleof technol-
ogy in responding to demand
signals, Sumit Jasoria,
cofounderandCEO,NEWME,
saidAI is becoming central to
productcreationanddemand
prediction. “The role of AI is
not limited to customer sup-
port. It is also transforming
areas such as design and
demand prediction,” he said.
He added that the ability to
respond quickly to changing
consumer demand will
increasingly separate suc-
cessfulcompanies fromthose
that lose relevance.

NIXI, APNICpartner
to strengthen internet
routing security
shivani shinde
Mumbai, 8 September

The National Internet
Exchange of India (NIXI) and
theAsiaPacific InternetCom-
munity (APNIC) on Tuesday
signed a memorandum of
understanding (MoU) aimed
at strengthening network
security and supporting ei-
cient internet network
operations inIndia.

As part of the
MoU, an APNIC
Resource Public
Key Infrastructure
(RPKI) repository
mirror will be hosted in
IndiaandmanagedbyNIXI.

Having a domestic
instanceof theAPNICserver
will help reduce latency and
improvenetwork resilience.
It will also be important
for the validation of IP
addresses inIndia.

“By having an instance of
the APNIC server in India is
significant. Practically the
validations will happen from
the server in India, which
means it will be much faster
and with lower latency and
improve resilience of ournet-
works,” said Sushil Pal, joint
secretary, Ministry of Elec-
tronics and Information

Technology(MeitY).
Thedeploymentof

an RPKI repository
mirror in India will
help improve access
to routing security

information.
The MoU will also

focus on increasing the
adoptionoftheIPv6protocol.
According to Devesh Tyagi,
chief executive oicer (CEO)
of NIXI, IPv6 penetration in
India is almost 80 per cent,
the highest in the Asia-
Pacific region.

Zomato’s healthy foodorders rise to 7.5%
udisha srivastav
NewDelhi, 8 September

Asconsumersincreasinglylean
towards nutritious food
options, the share of healthy
dishesorderedonfooddelivery
platformZomatohas grown to
7.5percentin2026comparedto
2024 when it was 5.3 per cent,
said Sahibjeet Singh Sawhney,
thecompany’smarketinghead.

The pace of adoption of
healthy food items is higher
amongtheyoungercohort.

Among users below 25, the
shareofhealthydishesordered

increased from 3.9 per cent to
6.4 per cent, representing 62
per cent relative growth. For
customers aged above 25, the

share rose from 5.7 per cent to
8.4 per cent, a 47 per cent
relativerise.

Speaking with Business

Standard, Sawhney said,
“Peoplearebecomingfarmore
consciousaboutwhatgoesinto
their food... As awareness
grows,weareseeingcustomers
increasingly seek healthier
options, and our role is to
respond to that demand
andmake those choices easier
todiscover.”

Currently, Zomato also has
a separate tab or feature called
‘HealthyMode,’which curates
restaurantsanddishesoffering
healthy food options. The
feature, launched in Septem-
ber lastyear.

KukuTechplans 1,000
hires forAI content push
peerzada abrar
Bengaluru, 8 September

Kuku Technologies, the
mobile-firstcontentcompany
behind Kuku TV and Kuku
FM, is scaling up a new AI-
native production unit with
1,000 hires by the end of the
currentfinancial year, aiming
to speed up content produc-
tionatafractionoftheconven-
tional cost, people familiar
withthemattersaid.

The company, which is
leading thewaveofmicrodra-
mas, or serialised short-form
video, has alreadyhired close
to200peoplefortheMumbai-
based unit, combining cre-
ative, technical and AI-first
talent, trimming production
costsandtimesignificantly.

Sources trackingKuku’sAI
efforts say the firm has been
quietly building aproprietary
AI Storytelling Stack, drawing
on years of operating experi-
ence, billions of user con-
sumption data points and
learnings from thousands of

content pieces. When con-
tacted,Kukudeclinedtocom-
mentonqueries.

Kuku expects its AI bet to
account for 80-90 per cent of
overallrevenueeventuallyand
toreachmorethan100million
peoplewithinsixmonths,with
output scaling to more than
2,000 shows in the same
period for India and global
markets, added sources who
didn'twanttobenamedasthe
deliberationsareprivate.

The AI-native unit brings
together writers working on
story and dialogue, film-
makersfrominstitutionssuch
as FTII shaping visual direc-
tion, and engineers from IITs
andNITsbuildingthesystems
that maintain narrative con-
tinuity across long-running
series. Sources said Kuku
expects thenewAIunit to cut
production costs for micro-
dramacontent to roughly 30–
50 per cent of comparable
production costs in China,
the world’s largest micro-
dramamarket.
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Industry take
AI is influencing brands,n
discovery, and customers
today
Businesses need to lookn
beyond speed, scale and
efficiency to build
sustainable competitive
advantage using AI

Unified commerce will ben
important in ensuring
consistent experience
across consumer
touchpoints
Brands need to focus onn
lifetime value rather than
short-term transactions

‘Healthymode’ on
Share of healthy dishes risesn
from 5.3% to 7.5% in 2 yrs
Among users under 25, sharen
of healthy dishes grows from
3.9% to 6.4%
Bengaluru leads with highestn
share of healthy orders
6 in 10 customers return ton
order within a month

FORM NO. CAA. 2
[Pursuant to Section 230(3) of Companies Act, 2013 and Rules 6 and 7 of the Companies

(Compromises, Arrangements, and Amalgamations) Rules, 2016]
BEFORE THE NATIONAL COMPANY LAW TRIBUNAL,

DIVISION BENCH II, CHENNAI
COMPANY APPLICATION NO.CA(CAA) / 28 (CHE) / 2026

IN THE MATTER OF SECTION 230 READ WITH SECTION 232
OF THE COMPANIES ACT, 2013

AND
IN THE MATTER OF SCHEME OF ARRANGEMENT (Demerger)

BETWEEN
K.P. MANISH GLOBAL INGREDIENTS PRIVATE LIMITED (Demerged Company)

AND
KAWMAN PHARMA PRIVATE LIMITED (Resulting Company)

AND
THEIR RESPECTIVE MEMBERS & CREDITORS

K.P. MANISH GLOBAL INGREDIENTS PRIVATE LIMITED,
a Company incorporated under Companies Act, 1956,
having CIN U24297TN2007PTC065205 and its registered
office at 41 Raghunayakulu Street, Parktown, Chennai
600001 … First Applicant Company / Demerged Company

NOTICE AND ADVERTISEMENT OF NOTICE OF THE MEETING OF THE
UNSECURED CREDITORS OF THE COMPANY

Notice is hereby given that pursuant to the orders dated 13th July 2026 and 25th August 2026 (“Tribunal Order”), the
Chennai Bench II of the National Company Law Tribunal (“Tribunal”) has directed meeting of the unsecured creditors
of the Company (“Meeting”) to be convened and held for the purpose of considering, and if thought fit, approving
with or without modification(s), the proposed Scheme of Arrangement (Demerger) between K.P. MANISH GLOBAL
INGREDIENTS PRIVATE LIMITED (Demerged Company) and KAWMAN PHARMA PRIVATE LIMITED (Resulting
Company) and their respective members and Creditors (“Scheme”). under Sections 230 to 232 and other applicable
provisions of the Companies Act, 2013 (“Act”).
In pursuance of the Tribunal’s Order and as directed therein, and in compliance with the applicable provisions of the
Act, Notice is hereby given that the meeting of the unsecured creditors of the Company will be held as per the details
given under:

Sr.No. Meeting Day and Date of
Meetings

Time of Meeting
(IST)

Mode

1. Unsecured
Creditors

Saturday,
October 10, 2026

11:00 A.M. Through Video Conferencing (“VC”)
/ Other Audio Visual Means (“OAVM”)

The unsecured creditors of the company are requested to attend the meeting through VC / OAVM only. Further, the
facility for appointment of proxies will not be available for this meeting. The Scheme, if approved by requisite majority
by the unsecured creditors at the meeting in line with the provisions of the Companies Act 2013; will be subject to
subsequent approval of the Tribunal and such other approvals, permission, and sanctions of regulatory or other
authorities, as may be necessary.
The notice of the meeting which, inter alia, includes the Scheme, Statement under Sections 230 and 232 read with
Section 102 and other applicable provisions of the Companies Act, 2013 and Rule 6 of the Companies (Compromise,
Arrangement, and Amalgamations) Rules, 2016, is sent to the unsecured creditors, whose names is appearing as on
March 31, 2026.
The aforesaid notice and accompanying documents are also placed on the: (i) website of the Company and can
be accessed at www.kpmanish.com; (ii) website of Central Depository Services (India) Limited (“CDSL”) at
www.evotingindia.com, being the agency appointed by the company to provide the e–voting and other facilities for
convening of the Meeting of the Unsecured Creditors through remote e–voting, for participation in the Meeting through
VC/OAVM and e–voting at the Meeting;
If so desired, unsecured creditors may obtain a physical copy of the respective notices and the accompanying
documents, free of charge. A written request in this regard, may be addressed to the Company at
accounts@kpmanish.com.
Manner of casting vote(s) through e–voting and attending the meeting through VC/OAVM
The Company is providing to the unsecured creditors the facility to exercise their right to vote by electronic means, i.e.
remote e–voting and e–voting at the meeting (together referred to as “e–voting”). The process and manner of e–voting
and attending the meeting through VC/ OAVM is given in the “Notes” section of the notice of the meeting. The remote
e–voting timelines, and login details for e–voting and attending the meeting are as under:

Particulars Meeting of Unsecured Creditors

Cut–off Date for reckoning entitlement for e–voting
and attending the meeting

Tuesday, March 31, 2026

Commencement of remote e– voting Tuesday, October 6, 2026, at 9:00 a.m. (IST)

Conclusion of remote e–voting Friday, October 9, 2026, at 5:00 p.m. (IST)

User ID and Password Refer Instructions mentioned in the notice of the meeting.

Note: The remote e–voting facility will be disabled beyond the aforesaid date and time.
The unsecured creditors, who have cast their votes through “remote e–voting prior to the Meeting” may attend and
participate in the Meeting through Video Conferencing (“VC”) or Other Audio–Visual Means (“OAVM”); however, they
shall not be entitled to cast their vote again at the Meeting. Further, the eligible unsecured creditors, who have not cast
their votes through remote e–voting prior to the Meeting may attend and participate in the Meeting through VC/OAVM
and shall be entitled to cast their votes by way of e–voting during the Meeting.
A person whose name is recorded in the list of unsecured creditors available with the Company as on the cut–off date,
i.e., March 31, 2026 (“Cut–off Date”) only shall be entitled to exercise his / her / its voting rights on the resolution
proposed in the Notice and attend the Meeting of unsecured creditors of the Company. Unsecured creditors whose
email addresses are not available in the records of the Company may exercise their voting rights through e–voting and
attend the meeting, by following the instructions provided in the notice of the meeting.
The Tribunal has appointed Mr. L. N. Gupta, IAS(R) and Former Member NCLT as the Chairperson for the Meeting and
Mr. Kishore P, as the Scrutinizer for the Meeting.
The result of e–voting will be declared within 2 (two) days of the conclusion of the meeting and the same, along with
the consolidated Scrutinizer’s Report, will be placed on the website of the Company: accounts@kpmanish.com and
on the website of CDSL at www.evotingindia.com. The Company will also display the results on the notice board at
the Registered Office of the Company.
All grievances connected with the facility for voting by electronic means may be addressed to Mr. Rakesh Dalvi,
Sr. Manager, Central Depository Services (India) Limited (CDSL), A Wing, 25th Floor, Marathon Futurex, Mafatlal
Mill Compounds, N M Joshi Marg, Lower Parel (East), Mumbai – 400013 or send an email to helpdesk.
evoting@cdslindia.com or call Toll Free No. 1800 21 09911.
Dated September 8, 2026 Sd/–

Mr. L. N. Gupta,
Chairperson appointed for the Meeting of the

Unsecured Creditors of the Company
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Ecommarket looks atAI
todrivenext leg of growth
Executives says customer relevance, responsive supply chains are key
peerzada abrar
Bengaluru, 8 September

India’s ecommerce (ecom)
industry is entering a new
phase of growth where artifi-
cial intelligence (AI), unified
commerce, customer rel-
evance, and responsive
supply chains are becoming
critical to building sustain-
able businesses, according to
industry leaderswhospokeat
theIndiaE-CommerceForum
(IEF) 2026 event here.

“India’s ecom is no longer
a story about discounts and
deliveries. It’s about conver-
gence,withonlineandoline
blurring into one shopping
journey. AI is influencing
brands, discovery, and cus-
tomers today,” said Bhavesh
Pitroda, director and chief
executive oicer (CEO) of the
IMAGES group, which
organised the event around
thetheme“FromScale toSus-
tainable Advantage: Where
Commerce Leaders Shape
What’sNext”.

“The brands that win in
the next five years won’t be
the ones with the biggest
budgets, but those
that understand their cus-
tomers better than anyone
else,” he said.

As AI becomes embedded
across the consumer journey,
S Suryanarayanan, former
managing director (MD) and
CEO, Levi’s India, said busi-
nesses need to look beyond
speed, scale and eiciency to
buildsustainablecompetitive
advantage. “Consumer

behaviour is becoming
increasingly diicult to pre-
dict. Discovery, trial and pur-
chase can happen across
different channels, creating a
free movement between
them,” he said.

Building on the impor-
tance of trust in an increas-
ingly digital marketplace,
Dinesh Talera, CEO and
cofounder, Mysore Saree
Udyog, said heritage and
authenticity will remain cen-
tral toconsumerrelationships
even as discovery evolves.
“Theemotionalconnect, trust
inaheritagebrand, andauth-
enticityof theproductarenot
going to change. What will

change is how customers dis-
cover us,” he said. Talera said
unified commerce will be
important in ensuring a con-
sistentexperienceacrosscon-
sumer touchpoints.

Taking the discussion
from trust to long-term rel-
evance, Preeti Gupta, chief
business oicer (CBO), Van
Heusen Innerwear, Aditya
Birla Lifestyle Brands
Limited, said brands need to
focus on lifetime value rather
thanshort-termtransactions.
“Consumers will always be
attached to brands they trust
overa longerperiodof time. It
is important to focus on the
lifetime value of the con-

sumerandbuildasustainable
business rather than pursue
short-termgrowth,” she said.

The importance of speed
and convenience was further
underlined by PuspenMaity,
CEO, TechnoSport, who said
faster fulfilment is increas-
ingly becoming a consumer
expectation. “Speed is the
newdiscount.Delivery speed
hasbecomeanimportantpart
of the consumer’s decision-
making process, alongside
product discovery, reviews
andquality,” he said.

For categories involving
high-consideration pur-
chases, Vivek Mehta, CEO,
Urban Ladder, said physical
retail will continue to play an
important role in the con-
sumer journey. “It isnot really
about online versus oline.
Discovery happens predomi-
nantly online, experience
happens oline, and the con-
version can happen any-
where,” he said.

Turning to supply-chain
agilityandtheroleof technol-
ogy in responding to demand
signals, Sumit Jasoria,
cofounderandCEO,NEWME,
saidAI is becoming central to
productcreationanddemand
prediction. “The role of AI is
not limited to customer sup-
port. It is also transforming
areas such as design and
demand prediction,” he said.
He added that the ability to
respond quickly to changing
consumer demand will
increasingly separate suc-
cessfulcompanies fromthose
that lose relevance.

NIXI, APNICpartner
to strengthen internet
routing security
shivani shinde
Mumbai, 8 September

The National Internet
Exchange of India (NIXI) and
theAsiaPacific InternetCom-
munity (APNIC) on Tuesday
signed a memorandum of
understanding (MoU) aimed
at strengthening network
security and supporting ei-
cient internet network
operations inIndia.

As part of the
MoU, an APNIC
Resource Public
Key Infrastructure
(RPKI) repository
mirror will be hosted in
IndiaandmanagedbyNIXI.

Having a domestic
instanceof theAPNICserver
will help reduce latency and
improvenetwork resilience.
It will also be important
for the validation of IP
addresses inIndia.

“By having an instance of
the APNIC server in India is
significant. Practically the
validations will happen from
the server in India, which
means it will be much faster
and with lower latency and
improve resilience of ournet-
works,” said Sushil Pal, joint
secretary, Ministry of Elec-
tronics and Information

Technology(MeitY).
Thedeploymentof

an RPKI repository
mirror in India will
help improve access
to routing security

information.
The MoU will also

focus on increasing the
adoptionoftheIPv6protocol.
According to Devesh Tyagi,
chief executive oicer (CEO)
of NIXI, IPv6 penetration in
India is almost 80 per cent,
the highest in the Asia-
Pacific region.

Zomato’s healthy foodorders rise to 7.5%
udisha srivastav
NewDelhi, 8 September

Asconsumersincreasinglylean
towards nutritious food
options, the share of healthy
dishesorderedonfooddelivery
platformZomatohas grown to
7.5percentin2026comparedto
2024 when it was 5.3 per cent,
said Sahibjeet Singh Sawhney,
thecompany’smarketinghead.

The pace of adoption of
healthy food items is higher
amongtheyoungercohort.

Among users below 25, the
shareofhealthydishesordered

increased from 3.9 per cent to
6.4 per cent, representing 62
per cent relative growth. For
customers aged above 25, the

share rose from 5.7 per cent to
8.4 per cent, a 47 per cent
relativerise.

Speaking with Business

Standard, Sawhney said,
“Peoplearebecomingfarmore
consciousaboutwhatgoesinto
their food... As awareness
grows,weareseeingcustomers
increasingly seek healthier
options, and our role is to
respond to that demand
andmake those choices easier
todiscover.”

Currently, Zomato also has
a separate tab or feature called
‘HealthyMode,’which curates
restaurantsanddishesoffering
healthy food options. The
feature, launched in Septem-
ber lastyear.

KukuTechplans 1,000
hires forAI content push
peerzada abrar
Bengaluru, 8 September

Kuku Technologies, the
mobile-firstcontentcompany
behind Kuku TV and Kuku
FM, is scaling up a new AI-
native production unit with
1,000 hires by the end of the
currentfinancial year, aiming
to speed up content produc-
tionatafractionoftheconven-
tional cost, people familiar
withthemattersaid.

The company, which is
leading thewaveofmicrodra-
mas, or serialised short-form
video, has alreadyhired close
to200peoplefortheMumbai-
based unit, combining cre-
ative, technical and AI-first
talent, trimming production
costsandtimesignificantly.

Sources trackingKuku’sAI
efforts say the firm has been
quietly building aproprietary
AI Storytelling Stack, drawing
on years of operating experi-
ence, billions of user con-
sumption data points and
learnings from thousands of

content pieces. When con-
tacted,Kukudeclinedtocom-
mentonqueries.

Kuku expects its AI bet to
account for 80-90 per cent of
overallrevenueeventuallyand
toreachmorethan100million
peoplewithinsixmonths,with
output scaling to more than
2,000 shows in the same
period for India and global
markets, added sources who
didn'twanttobenamedasthe
deliberationsareprivate.

The AI-native unit brings
together writers working on
story and dialogue, film-
makersfrominstitutionssuch
as FTII shaping visual direc-
tion, and engineers from IITs
andNITsbuildingthesystems
that maintain narrative con-
tinuity across long-running
series. Sources said Kuku
expects thenewAIunit to cut
production costs for micro-
dramacontent to roughly 30–
50 per cent of comparable
production costs in China,
the world’s largest micro-
dramamarket.
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AI is influencing brands,n
discovery, and customers
today
Businesses need to lookn
beyond speed, scale and
efficiency to build
sustainable competitive
advantage using AI

Unified commerce will ben
important in ensuring
consistent experience
across consumer
touchpoints
Brands need to focus onn
lifetime value rather than
short-term transactions

‘Healthymode’ on
Share of healthy dishes risesn
from 5.3% to 7.5% in 2 yrs
Among users under 25, sharen
of healthy dishes grows from
3.9% to 6.4%
Bengaluru leads with highestn
share of healthy orders
6 in 10 customers return ton
order within a month

FORM NO. CAA. 2
[Pursuant to Section 230(3) of Companies Act, 2013 and Rules 6 and 7 of the Companies

(Compromises, Arrangements, and Amalgamations) Rules, 2016]
BEFORE THE NATIONAL COMPANY LAW TRIBUNAL,

DIVISION BENCH II, CHENNAI
COMPANY APPLICATION NO.CA(CAA) / 28 (CHE) / 2026

IN THE MATTER OF SECTION 230 READ WITH SECTION 232
OF THE COMPANIES ACT, 2013

AND
IN THE MATTER OF SCHEME OF ARRANGEMENT (Demerger)

BETWEEN
K.P. MANISH GLOBAL INGREDIENTS PRIVATE LIMITED (Demerged Company)

AND
KAWMAN PHARMA PRIVATE LIMITED (Resulting Company)

AND
THEIR RESPECTIVE MEMBERS & CREDITORS

K.P. MANISH GLOBAL INGREDIENTS PRIVATE LIMITED,
a Company incorporated under Companies Act, 1956,
having CIN U24297TN2007PTC065205 and its registered
office at 41 Raghunayakulu Street, Parktown, Chennai
600001 … First Applicant Company / Demerged Company

NOTICE AND ADVERTISEMENT OF NOTICE OF THE MEETING OF THE
UNSECURED CREDITORS OF THE COMPANY

Notice is hereby given that pursuant to the orders dated 13th July 2026 and 25th August 2026 (“Tribunal Order”), the
Chennai Bench II of the National Company Law Tribunal (“Tribunal”) has directed meeting of the unsecured creditors
of the Company (“Meeting”) to be convened and held for the purpose of considering, and if thought fit, approving
with or without modification(s), the proposed Scheme of Arrangement (Demerger) between K.P. MANISH GLOBAL
INGREDIENTS PRIVATE LIMITED (Demerged Company) and KAWMAN PHARMA PRIVATE LIMITED (Resulting
Company) and their respective members and Creditors (“Scheme”). under Sections 230 to 232 and other applicable
provisions of the Companies Act, 2013 (“Act”).
In pursuance of the Tribunal’s Order and as directed therein, and in compliance with the applicable provisions of the
Act, Notice is hereby given that the meeting of the unsecured creditors of the Company will be held as per the details
given under:

Sr.No. Meeting Day and Date of
Meetings

Time of Meeting
(IST)

Mode

1. Unsecured
Creditors

Saturday,
October 10, 2026

11:00 A.M. Through Video Conferencing (“VC”)
/ Other Audio Visual Means (“OAVM”)

The unsecured creditors of the company are requested to attend the meeting through VC / OAVM only. Further, the
facility for appointment of proxies will not be available for this meeting. The Scheme, if approved by requisite majority
by the unsecured creditors at the meeting in line with the provisions of the Companies Act 2013; will be subject to
subsequent approval of the Tribunal and such other approvals, permission, and sanctions of regulatory or other
authorities, as may be necessary.
The notice of the meeting which, inter alia, includes the Scheme, Statement under Sections 230 and 232 read with
Section 102 and other applicable provisions of the Companies Act, 2013 and Rule 6 of the Companies (Compromise,
Arrangement, and Amalgamations) Rules, 2016, is sent to the unsecured creditors, whose names is appearing as on
March 31, 2026.
The aforesaid notice and accompanying documents are also placed on the: (i) website of the Company and can
be accessed at www.kpmanish.com; (ii) website of Central Depository Services (India) Limited (“CDSL”) at
www.evotingindia.com, being the agency appointed by the company to provide the e–voting and other facilities for
convening of the Meeting of the Unsecured Creditors through remote e–voting, for participation in the Meeting through
VC/OAVM and e–voting at the Meeting;
If so desired, unsecured creditors may obtain a physical copy of the respective notices and the accompanying
documents, free of charge. A written request in this regard, may be addressed to the Company at
accounts@kpmanish.com.
Manner of casting vote(s) through e–voting and attending the meeting through VC/OAVM
The Company is providing to the unsecured creditors the facility to exercise their right to vote by electronic means, i.e.
remote e–voting and e–voting at the meeting (together referred to as “e–voting”). The process and manner of e–voting
and attending the meeting through VC/ OAVM is given in the “Notes” section of the notice of the meeting. The remote
e–voting timelines, and login details for e–voting and attending the meeting are as under:

Particulars Meeting of Unsecured Creditors

Cut–off Date for reckoning entitlement for e–voting
and attending the meeting

Tuesday, March 31, 2026

Commencement of remote e– voting Tuesday, October 6, 2026, at 9:00 a.m. (IST)

Conclusion of remote e–voting Friday, October 9, 2026, at 5:00 p.m. (IST)

User ID and Password Refer Instructions mentioned in the notice of the meeting.

Note: The remote e–voting facility will be disabled beyond the aforesaid date and time.
The unsecured creditors, who have cast their votes through “remote e–voting prior to the Meeting” may attend and
participate in the Meeting through Video Conferencing (“VC”) or Other Audio–Visual Means (“OAVM”); however, they
shall not be entitled to cast their vote again at the Meeting. Further, the eligible unsecured creditors, who have not cast
their votes through remote e–voting prior to the Meeting may attend and participate in the Meeting through VC/OAVM
and shall be entitled to cast their votes by way of e–voting during the Meeting.
A person whose name is recorded in the list of unsecured creditors available with the Company as on the cut–off date,
i.e., March 31, 2026 (“Cut–off Date”) only shall be entitled to exercise his / her / its voting rights on the resolution
proposed in the Notice and attend the Meeting of unsecured creditors of the Company. Unsecured creditors whose
email addresses are not available in the records of the Company may exercise their voting rights through e–voting and
attend the meeting, by following the instructions provided in the notice of the meeting.
The Tribunal has appointed Mr. L. N. Gupta, IAS(R) and Former Member NCLT as the Chairperson for the Meeting and
Mr. Kishore P, as the Scrutinizer for the Meeting.
The result of e–voting will be declared within 2 (two) days of the conclusion of the meeting and the same, along with
the consolidated Scrutinizer’s Report, will be placed on the website of the Company: accounts@kpmanish.com and
on the website of CDSL at www.evotingindia.com. The Company will also display the results on the notice board at
the Registered Office of the Company.
All grievances connected with the facility for voting by electronic means may be addressed to Mr. Rakesh Dalvi,
Sr. Manager, Central Depository Services (India) Limited (CDSL), A Wing, 25th Floor, Marathon Futurex, Mafatlal
Mill Compounds, N M Joshi Marg, Lower Parel (East), Mumbai – 400013 or send an email to helpdesk.
evoting@cdslindia.com or call Toll Free No. 1800 21 09911.
Dated September 8, 2026 Sd/–

Mr. L. N. Gupta,
Chairperson appointed for the Meeting of the

Unsecured Creditors of the Company
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